



UNUSUAL PICTURE.. 


Warm, glowing screen entertain¬ 
ment written from the great, human 
play that won the Pulitzer Prize. 


WILLIAM HOLDEN 
MARTHA SCOTT 

FAY BAINTER • BEULAH BONDI 
THOMAS MITCHELL • GUY KIBBEE 
STUART ERWIN • FRANK CRAVEN 

Directed by SAM WOOD 

Released Thru United Artists 
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PRIZE 

MOTION PICTURE 
OF ANY 
SEASON I 


^^inging “Bravos!” from hundreds of thousands 
of enthusiastic playgoers seconded the choice 
of the experts in acclaiming “OUR TOWN” 
as the Pulitzer Prize play of its year! 

And now the millions of moviegoers who’ll see 
the film version of “OUR TOWN” will ac¬ 
claim it as the prize picture of any year! 

Your guarantee of “OUR TOWN” boxoffice 
power—your guarantee of masterly ticket-selling 
showmanship in this production—is implicit in 
these topflight names... all of them supreme 
in their special fields: 


Jl-'A i un o/iivi W UUJJ . . . who mega¬ 
phoned “Goodbye Mr. Chips,” and who has 
now written another, greater chapter in screen 
history with “OUR TOWN”. 

PLAYWRIGHT THORNTON WILDER... 

whose story-telling genius has twice won him 
the honor of the Pulitzer Prize... most recently 
for “OUR TOWN”. 


PRODUCER SOL LESSER 


famed for 

his showmanship and his daringly original ideas 
in screen entertainment. . . both of which reach 
new heights in our “OUR TOWN”. 

AND THE RECORD BOXOFFICE CAST 

. . .William Holden, compelling star of “Golden 
Boy”. . . Martha Scott, whose fresh loveliness, 
warmth and dramatic power made her famous 
in the stage role... Fay Bainter, Beulah Bondi, 
Thomas Mitchell, Guy Kibbee, Stuart Erwin, 
Frank Craven—all of them big-draw names to 
lengthen any boxoffice queue. 


AND THE STORY ITSELF ... A tale of 
powerful realism and down-to-earth humanity 
that pulls no punches and pads no blows . . . 
Combining dramatic smash with breath-taking 
novelty of presentation...A saga of the real lives 
of real people that’s PACKED WITH BOX- 
OFFICE POWER! 


Tell your audiences about the unforgettable 
entertainment it holds — the one picture that 
deserves the imperative “Not to be missed!” 
Study the comprehensive, showmanly campaign 
material in this pressbook, and use it to bring 
right home to your customers the unprecedented 
appeal of this picture ... to 
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25,000 Book Dealers in Tie-Up 

POCKET BOOKS, Inc., publishers of the best sell¬ 
ing 25c pocket-size, complete and unabridged editions 
of famous books from which motion pictures have 
been made, are issuing a special 25c POCKET BOOK 
edition of “Our Town" to book stores, department 
stores, stationers and newsstands throughout the coun¬ 
try. Back cover of book gives excellent plug for picture. 
Dealers in every city are eager to tie up with your 
showing. Furnish local dealers with stills for counter 
and window displays, and follow through in other 
exploitation efforts by using the book as a prize, in 
displays angled to the book, etc. 

Special discounts will be granted managers who 
make quantity purchases for give-aways. POCKET 
BOOKS, Inc. will be glad to supply theatre managers 
with lists of dealers. For complete information in 
your situation, contact: 


BORDEN TIES PROMOTIONS ON MILK, 
ICE CREAM TO 'OUR TOWN” CAMPAIGN 


Your showmanship campaign on "Our Town" has a local tieup "natural" wher¬ 
ever Borden's products—milk or ice cream—are sold! 

Special stills of Stuart Erwin (Stills Nos. SE-1 and SE-3 at left), who plays the 
milkman of "Our Town," show him with Borden's Ice Cream and Borden's milk 
products, giving you an opportunity for tieups with all forms of outlets in these 
products—through truck posters, store displays, banners, flash signs, heralds and 
a wide variety of promotions. The special tieup art is in Stills Nos. SE-1, SE-2, SE-3, 
SE-4, SE-5. Listed below are Borden's regional offices and promotion men, who 
will furnish you with the names of additional local dealers: 


UP-STATE N. Y. DIVISION: 
R. D. Wooster 
The Borden Co. 

276 Fifth Avenue 
Troy, New York 

CENTRAL DIVISION: 

C. L. Dressel 
Borden-Wieland Div. 

3638 Broadway 
Chicago, III. 


FOR PROMOTIONS ON MILK 


MID WEST DIVISION: 

F. R. Moore 

Borden’s Dairy & Ice Cream Co. 
165 N. Washington Ave. 
Columbus, O. 

CALIFORNIA DIVISION: 

W. A. Foster 

Borden’s Dairy Delivery Co. 

1325 Potrero Ave. 

San Francisco, Cal. 


TEXAS DIVISION: 

B. W. Putnam 
The Borden Co. 

2020 Texas Avenue 
Houston, Texas 
CANADIAN DIVISION: 
G. G. Thompson 
The Borden Co., Ltd. 
City Dairy Bldg. 
Spadina Crescent 
Toronto, Ont. 


NORTH EAST DIVISION: 
H. P. Smith 
The Borden Co. 

276 Fifth Avenue 
Troy, N. Y. 


SOUTH EAST DIVISION: 
L. M. Hendler 
Hendler Creamery Co. 
1100 E. Baltimore St. 
Baltimore, Md. 


FOR PROMOTIONS ON ICE CREAM 


CENTRAL DIVISION: 

L. A. Bletzer 
The Borden Co. 

Chicago Ice Cream Division 
2235 W. Van Buren St. 
Chicago, Ill. 


CALIFORNIA DIVISION: 

G. S. Perham 

Borden’s Dairy, Delivery Co. 
1325 Potrero Avenue 
San Francisco, Cal. 


CANADIAN DIVISION: 
G. G. Thompson 
The Borden Co., Ltd. 
City Dairy Bldg. 
Spatina Crescent 
Toronto, Ont. 


MID WEST DIVISION: 

F. R. Moore 

Borden’s Dairy & Ice Cream Co. 
165 N. Washington Ave. 
Columbus, O. 


TEXAS DIVISION: 
B. W. Putnam 
The Borden Co. 
2020 Texas Ave. 
Houston, Texas 





PIPE WINDOWS ARE YOURS! 

Kirsten Pipes, sold everywhere as a highly popular innovation in pipe¬ 
smoking, bring you a tieup on famed pipe smoker Frank Craven. The 
star smokes a pipe during almost the entire action of "Our Town"—to 
set up one of your topmerchant tieups. Still No. S-131 (above), S-129 
S-130 all show him with a Kirsten pipe. Use these for store window and 
counter display purposes, and for the names of additional local dealers, 
write to: 

Mr. H. O. Stone 

PACIFIC NATIONAL ADVERTISING AGENCY 
605 Union Street, Seattle, Wash. 


Miss Lillian Lustig 
Pocket Books, Inc. 

386 Fourth Avenue, New York City 



PROMOTE UNDERWOOD 
DEALER DISPLAYS 

Your showing of "Our Town" cashes in on a 
load of extra show-selling through these special 
stills of the picture's stars watching a studio 
steno work on the script of the picture—with an 
Underwood typewriter. Martha Scott is seen in 
Still No. Exp. 1, and William Holden and 
Thomas Mitchell appear in Still No. Exp. 2. 
Order the stills now, and plan to set blowup 
displays in windows of leading Underwood deal¬ 
ers in your town. For complete dealer informa¬ 
tion, write to: 

Mr. Carl H. W. Ruprecht 
UNDERWOOD ELLIOTT FISHER CO. 

1 Park Ave., New York City 
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TIE WITH BIG NATIONAL CAMERA CONTEST 



For a high spot in your showmanship campaign on "Our Town" — join in on the 
national "'Our Town' Camera Contest"! 

The title and theme of your show presents one of the most unusual and profitable 
exploitation opportunities in years, because— 

The subject of the contest is your own town. 

The purpose of the contest is designed to stimulate greater public interest in the 
beauty, culture, progress, commerce and industry of your own community. 

The " 'Our Town' Camera Contest" is now set on a national basis—primed for your 
cooperation in your town! Heralds, window cards and additional special promotion helps 
have been prepared and are available at your local Exchange. National cash prizes have 
been set up. And a national commercial tie-up involving hundreds of local camera sup¬ 
ply stores is set to give you a powerful extra exploitation push on the contest promotion. 

The " 'Our Town' Camera Contest" can be as big as you want to make it! Thousands 
of camera fans are ready and anxious to match their abilities with the next fellow. Their 
work will mean direct, on-the-spot showmanship on "Our Town"! 

The various elements of the promotion are outlined below, for use completely or in 
part, depending upon your situation! 


Arrange For Newspaper Sponsorship 


I 


F OR the focal point of your contest, tie in 
with a live-wire local newspaper. Circulation- 
wise publishers will co-sponsor this contest "nat¬ 
ural" on the basis of its civic importance and ter¬ 
rific reader interest. Also, the newspaper will 
operate on the angle of its fine opportunity to 
secure additional "contest" tie-in advertising 
from local camera and photography stores, as well 
as from the complete lineup of local advertisers— 
who would tie up for the "local" or civic angle, 
or on the basis of photographic advertising. (See 
the two full-page co-operative ad mats on pages 
12 and 13 of this pressbook, which you can 
obtain from United Artists Exploitation Dept.) 


NEWSPAPER PROMOTION, PRIZES 


Arrange to have the newspaper give the con¬ 
test appropriate publicity—giving regular men¬ 
tion to the rules and prizes—and get the editor to 
publish selected photographs for illustration. 
Wherever possible, offer winning contestants 
their choice between merchandise prizes and 
their equivalent in cash. 

An additional hook—and a necessary element 

^ for fullest publicity value to your show—would 

^ be to offer a number of guest tickets to "best 
photographs" turned in each running day of the 
contest. The major award, if it is not cash, should 
be in the form of a medal, plaque or trophy. 

^ , "Award of Merit" certificates printed on parch- 
ment will make excellent consolation prizes. 

m 

W 
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RULES AND REGULATIONS 

Time of Contest —The " 'Our Town' Camera 
ontest" should be set into operation for as long 
period as possible, figuring your playdate of 
"Our Town" as the final time period. Two weeks 
should be figured as a minimum before the 
camera contest really gains momentum. 

Subjects —It would be advisable to break up 
entry photographs into these three classifications: 


(a) CIVIC INTEREST: Photographs which 
illustrate the beauty, culture, industry and com¬ 
merce of your town, with or without living 
models. This group may include shots of monu¬ 
ments, residences, public buildings, schools, 
street scenes, industrial activities, docks, rail¬ 
roads, factories, etc., etc. 


■ (b) NEWS PHOTOGRAPHS: Shots of local 
news events—such as accidents, famous people 
^ in the news, court trials, unusual happenings, 
^ and any photographs of the type usually taken by 
staff members of the local newspapers. 

(c) GENERAL PORTRAITURE: Photographs 
t of persons or groups of persons, still lifes—in¬ 
terior or exterior. 

Basis of Judging: Any contestant may submit 
as many entries as he desires, and the contest is 
- open to amateurs only. The basis of judging: 

( "Pictures shall be judged on general interest 

and/or appeal. Photographic excellence or tech¬ 
nique, while important, will not be the deciding 
factor in determining the prize winners." If the 
newspaper finds it feasible, entries should be 


accompanied by a coupon clipped from the co¬ 
operating newspaper. 

Judges —Set up a Board of Judges, in ad¬ 
vance, to determine the winners. Logical mem¬ 
bers of such a Board would be a representative of 
your theatre, a photo editor of the newspaper and 
the town's most expert photographer. 

EXHIBITION OF PHOTOGRAPHS 

Best photographs—such as the daily prize¬ 
winners—should be put on display regularly in 
the lobby of your theatre and be published by the 
newspaper. The overflow of entries, of course, 
can be usefully displayed in key merchant win¬ 
dows throughout your town—as publicity for the 
contest and for your showing of "Our Town." 
Your playdate and additional stills from the pic¬ 
ture should always be added to the displays. 

AWARDING OF PRIZES 

Announce the winners from your stage on the 
final night of your shawling of "Our Town"— 
withholding any announcements until that time. 

Listed above is only the bare outline of a 
highly important exploitation stunt on "Our 
Town"—a showmanship effort with tremendous 
potential returns. The " 'Our Town' Camera 
Contest" is effective ticket-selling from every 
angle—from the entrant's, the public's, the 
showman's and your town's point of view. Sol 
Lesser's "Our Town" suggests this important pro¬ 
motion—and its success means results! 

* * * 

O N the commercial angle to your contest— 
the national tieup with the promotion which 
is set to give you extra exploitation through cam¬ 
era stores everywhere—Photo Developing, Inc., 
big national developing and printing service, is 




set to give you plenty of merchandising coopera¬ 
tion through the many outlets of the following 
grocery chains, and their respective areas: 

Kroger Grocery & Baking Co.—stores in 
Georgia, Illinois, West Virginia, Ohio, Michigan, 
Indiana, Missouri, Arkansas, Kentucky, Wiscon¬ 
sin, Tennessee, Virginia and Pennsylvania. 

National Tea Company—in and around 
Chicago, III. 

American Stores & Acme Markets—outlets 
in Pennsylvania, New Jersey, Delaware, Mary¬ 
land, Washington (D. C.) and New York (in 
Syracuse region). 

Mutual Stores—throughout New Jersey. 

National Grocery Co.—serving New Jersey. 
* * * 

For additional information in your situation, 
write to: 

Mr. Fred Levy, Jr. 

PHOTO DEVELOPING, INC. 

Front and Walnut Streets 
Camden, New Jersey 

* 

LUX SELLS MARTHA SCOTT 

Lux toilet soap—the Lever Bros, product 
whose advertising splashes through millions of 
readers in the country's major newspapers—ties 
up with "Our Town" through this bang-up ad, 
in 200-line and 300-line sizes, featuring Martha 
Scott and your show. Watch for business-build¬ 
ing insertions, timed for day-and-date effective¬ 
ness in your situation! 

REXALL PRE-SELLS 
3,000,000 

You've got a grand basis for wide local exploitation 
through the tremendous Own and Rexall Drug Store chains, 
which have outlets throughout the country, through the 
important layout on "Our Town" which will be carried in 
the June issue of "Rexall Magazine." The periodical will 
reach the drug stores on or about the first of June, and has 
a circulation of approximately 3,000,000. The layout, 
together with the rich exploitation possibilities of your 
show's title as related to the services of a drug store, will 
bring your showing of "Our Town" plenty of sock promotion! 
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GET THE WHOLE COMMUNITY 
BEHIND "OUR TOWN" 



Write the name of your show good and big on your town by lining up local business interests to 
co-operate in an "Our Town Shopping Week"—a promotion so natural and profitable that you'll have 
no difficulty in getting full co-operation from dealers. 

Bring in every element of local business, as well as civic authorities, service clubs, etc., to help put 
over "Our Town Shopping Week" for the benefit of the entire community. Your chief angle, of course, 
is to plug the idea of patronizing local business, not only for the sake of the dealers but for increased 
prosperity for every one in the town. 

Here are the main features of your "Our Town Shopping Week" campaign. Carrv them out point 
by point, and add any others that are suitable to conditions in your locality: 


1. INAUGURAL DINNER 


4. WINDOW DISPLAYS 


Put the proposal before a special meeting of the local Mer¬ 
chants ' Association or Board of Trade, stressing the obvious 
advantages to business. This might be done at a "Boosters' 
Dinner," participated in not only by merchants, but also by 
service organizations such as Rotary and Kiwanis, with the Mayor 
or his representative present to pledge the town's official support. 
It's a big project—give it the entire works! 



2. TORCHLIGHT PARADE 

When the plan for "Our Town Shopping Week" is complete 
and the date set, organize the same elements in a townwide 
parade, preferably at night with torchlight illumination. Bring in 
uniformed organizations, boys' clubs, municipal bands, etc., 
with floats built by participating merchants. 

★ 

3. STREET BANNERS 

Street decorations in the business district, with huge ban¬ 
ners stretched across the street both in shopping and residential 
sections, bearing the legend, "OUR TOWN SHOPPING WEEK," 
are a must for this promotion. 


Every merchant in town will want to climb aboard the pro¬ 
motion by installing special window displays on "Our Town Shop¬ 
ping Week," built around stills, standees, etc. Give them plenty 
of help and plenty of material in building displays. 


5. 


★ 


m 


CO-OP ADS 


Co-ordinate the newspaper advertising of the town mer¬ 
chants during your Shopping Week campaign by planning a 
series of co-op ads built around the "Our Town" theme. It's Ou 
sock merchandising appeal that they'll go for, and it means unf 
limited free advertising for your show. 


6. RADIO PLUGS 


Local stations, whose interests are tied in with those of local 
advertisers, should contribute spot announcements on "Our Town 
Shopping Week" throughout each day of the drive. Also—and 
just as important—get all local radio advertisers to mention 
"Our Town Shopping Week" in their commercial plugs. 


7. PREMIUMS, COUPONS, ETC. 

Get the participating dealers in "Our Town Shopping Week" 
to agree on a joint town-wide gift premium or rebate certificate 
plan under which every purchaser during the period of the drive 
will receive a coupon signifying that he has made his purchase 
in Our Town. Inexpensive premiums or a small cash rebate can 
be given to holders of coupons totaling up to a certain sum. 
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STAGE "OUR TOWN” 

OLD HOME WEEK 

Strike the note of civic pride by arranging an "OUR 
TOWN" OLD HOME WEEK, featured by a visit back to the old 
home town of any and all men and women who have made good 
and achieved note in any field. Business men, writers, artists, 
political notables, or any others who formerly lived in your town 
should be invited to some sort of celebration such as a banquet 
or town meeting, to be received and congratulated by the 
Mayor, give their recollections of the old town, etc. 

The stunt has an "Our Town" angle that's sure-fire for 
enthusiastic participation by every element of the population. 
Play it up big—get the cooperation of all local interests from 
City Hall down—and you'll have a headline-making stunt. 



"BOOST-OUR-TOWN" CAMPAIGN 

Either in conjunction with "Our Town Shopping Week" 
or as a separate project, organize the public-spirited elements 
in your town for a "Boost Our Town" campaign. This has the 
same obvious advantages in local business-building possessed 
by the other civic promotion ideas presented on these pages. 
Booster organizations such as the trade association, Rotary, 
women's clubs, parent-teacher clubs, etc., should be willing to 
rally round a banner such as "Our Town" affords. 

Use all the avenues of publicity available to big town-wide 
drives of this kind: mass meetings, newspaper stories and ads, 
street banners, window streamers, radio programs, etc. Give 
every co-operation to the local boosters, and of course keep your 
picture and its typical American town characters to the fore. 


Die With Welfare Derive 

If any local charity or welfare drive, hospital fund 
or community chest campaign is to be run in your town 
during the period of your campaign, here's a ready-made 
tieup that stresses the appeals of civic pride and local 
interest. You can give such a drive important publicity 
help; co-operate and see that the "Our Town" appeal is 
stressed in all publicity and advertising. Slogans such as 
"For the Good of Our Town" will further your appeal to 
local pride and also put forward your show title. 

In connection with such a drive, you might arrange 
a benefit or a special screening, upping the price of the 
performance and donating the proceeds above usual 
prices to whatever charity is involved. 



TIE WITH NEWSPAPER 
FOR SPECIAL ISSUE 

Civic pride, interest in the home town, means better business for 
every type of local enterprise. This of course includes the local news¬ 
paper, which will benefit from any local business boom and will 
therefore be more than glad to lend its efforts toward starting one. 

Here's a big, commanding promotion in which your newspaper 
can work with you to the great mutual benefit of both. Get your 
editor to issue a big "Our Town" Special Supplement to be pub¬ 
lished as part of the regular paper either on opening day or some 
days in advance. The "Our Town" Special Supplement will be a nat¬ 
ural medium for all local advertisers on the "patronize home busi¬ 
ness" angle, and will pay handsomely in advertising revenue. For 
editorial content, you can spread yourself on headlines, stories and 
pictures about your show, keying all publicity to the angle that the 
picture shows all the advantages and virtues of the typical American 
town. Local personalities, local history and traditions will come in 
for discussion with constant comparison with the way such things 
appear in "Our Town." 

* * * 

Special supplements of this kind are always big profit-makers 
for newspapers. You'll get all the co-operation you want from the 
editor and business office. It's up to you to plan and execute this 
smashing promotion thoroughly in a way that will make "Our Town" 
the most talked-about event in your community! 



Promote Prizes For Local Couple 

Here's a merchant-tieup stunt with universal audience appeal, 
which you can run either in connection with your "Our Town Shopping 
Week" or as an independently planned promotion. 

Through the medium of your local newspaper run a popularity 
contest for the Most Typical Sweethearts of Our Town. This would / 
be an engaged couple, elected by popular vote through ballots printed 
in the newspaper over a period of, say, two weeks. Run photos of the 
leading contenders daily, accompanied by running stories on the con¬ 
test that hang it on the sweethearts, George and Emily (Billy Holden 
and Martha Scott) in the picture. 

Get local dealers to join in for publicity breaks by donating home 
furnishings, clothes, luggage, and the thousand and one other things 
which about-to-be-married couples need. Present the winning couple 
on the stage and make the presentation of gifts there; and if pos¬ 
sible, hold a good old-fashioned stage wedding with the new note 
that here is the finest, most typical young couple of "Our Town." 


Page Five 


















HERE'S ATTRACTIVE ART 
FOR SPECIAL SELLING 

For sock show-selling in a number of different mediums—through 
your lobby, window displays, co-op ads, and so on—here's a special 
still that ties in your two young stars, Billy Holden and Martha Scott, 
with whatever message you wish to put across. 

The signboard is blank on the still, to admit of any copy you 
wish to superimpose on it. Use it for an attention-commanding 
blowup in your lobby, with selling copy such as shown here; or for 
tieup purposes, inserting dealer's message in the copy space; news¬ 
paper editorial plant. Order still No. Expl.-l direct from Exploita¬ 
tion Dept., United Artists, 729 Seventh Avenue, New York. Price, 
1 Oc each. 


INVITE CRITICS, COLUMNISTS 
TO ADVANCE SCREENING 


FIND LOCAL "EMILY WEBB” 

Sell the appeal of Martha Scott, lovely new star of "Our Town," by running a 
campaign to find the local "Emily Webb"—that is, the most typical high school 
girl in your town. 

A popularity contest through the local schools, with newspapers running photos 
of the leading contenders and a final judging on your theatre stage, will put across 
to your whole town the fresh, youthful appel of your show and the romantic 
attractiveness of its feminine lead. 


The fame of the Pulitzer Prize-winning "Our Town," both as a play 
and in the widely selling book version, means that the picture version 
will be big news to every drama critic, every book critic, every columnist 
and general commentator, in your town. 

Assure your picture plenty of discussion in the local press by arrang¬ 
ing a special advance screening, inviting all critics and commentators, as 
well as heads of local drama groups, literary clubs, and general culture 
groups. You have a picture that rates as tops from the critical angle, and 
the critics will come through with unlimited space in their columns if the 
impressiveness of the production, stars, story, etc. is brought home 
to them. 

A gala opening, to which all celebrities of your town should be invited, 
with press interviews, radio coverage in the lobby, floodlights and all the 
paraphernalia of the big-time movie premiere, should also occupy a 
"must" position in your campaign. 


'WpeeUd (Phorizur - - QU R TOWN 



"OUR TOWN" CAMERA CONTEST 

Sell your show to the legions of camera fans by run¬ 
ning a contest for "Our Town" photos—the best shots 
taken of typical scenes and locations around town. It's 
the kind of theme that the shutter-snappers go for, and 
a contest will get wide participation. Subjects can include 
familiar buildings, street corners, etc., as well as familiar 
town characters. 

Run the best pictures in the local paper daily for the 
duration of the contest, and display the winners in your 
lobby. Tie with a local camera supply house for cash or 
merchandise prizes to assure widespread interest and 
participation. 



PROMOTE YOUR SHOW 
THROUGH SCHOOLS 

1. ENGLISH CLASSES. For English classes 
and drama classes in local schools and colleges, 
arrange an essay contest on the importance of 
"Our Town" in the English drama and cinema. 
The play, both in its theme and in its novel 
production, established a landmark in the 
theatre. Instructors will recognize this theme 
as a legitimate and interesting subject for 
students. 

2. CIVICS CLASSES. The angle of civic 
duty and civic pride can be made the basis 
of lectures and contests in civics classes, as 

well as to the student body generally. "What Our Town Means To Us," or "Our Duty To Our 
Town," is a theme that's always timely and keys in with the subject of your picture. 

3. SKETCH CONTEST. Get students in drawing or art classes to compete for prizes with 
sketches of your town as it appeared around the turn of the century—the approximate period 
of the story's opening. History books or photographs in the library will provide models. Dis¬ 
play the best sketches in your lobby as a further reward. 

4. SEWING CLASSES. Get the girls to participate by adapting the bygone fashions worn 
in "Our Town" to present-day style trends. Stills Nos. 9, 31,32 and 39 are among those that 
furnish good models. 

5. ANNOUNCEMENTS. Don't neglect the school bulletin board anad school papers or 
magazines as a medium for getting across to students the fact that you have a picture that 
claims the attention of every American boy and girl. 

6. SPECIAL MATINEE. See if you can organize the student body to attend a special 
student's matinee en masse, either on a Saturday morning or some weekday after school. 
You might work out a group admission arrangement if you get sufficient participation. 



Ijfse the J/^ave f^eviews! 


Seldom if ever in the history of the American 
theatre has any play been received with such unani¬ 
mous and ecstatic praise as went up in New York and 
the scores of other cities where the play was presented. 

These rave reviews are first-rate selling ammuni¬ 
tion for you. Use them good and big in your lobby; 
get them into your newspaper; use them in connec¬ 
tion with whatever promotion you undertake, as well 
as in your ads. From the long list of laudatory reviews 
the play has received, we select the following few 
brief excerpts for your use: 


"One of the finest achievements of the current 
stage ... A hauntingly beautiful play."— New York 
Times. 

• 

"Big and fine and moving ... a glowing, heart¬ 
breaking picture of all humanity."— Pittsburgh Post- 
Gazette. 

• 

"One of the great plays of our day."— New York 
Telegraph. 

• 

"Our Town" is more than a great play; it is an up¬ 
lifting and memorable experience."-— Washington 
Post. 


"A truly distinguished, profoundly imaginative 
work."— Columbus Dispatch. 


"Wilder is a master of characterization . . . One 
of the finest of the plays that have captured the 
Pulitzer award."— Pittsburgh Sun-Telegraph. 

"An original, extremely interesting play."— New 

York Sun. 
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SELL "OUR TOWN" APPEAL 
FROM THEATRE FRONT 

Get the familiar and lovable "Our Town" people—the typical small 
town folks Whom your picture is destined to make famous—on your 
marquee with a display that will send across the human richness and 
warmth of your story. Use blowups of the stills, colored and mounted 
on heavy cardboard or compo board, for your marquee display of charac¬ 
ter heads, a background with art representing the small town locale 
which you can get from the poster paper or have your house artist 
design. The heads shown here are taken from the following stills: Fay 
Bainter—52; Stuart Erwin—SE1; Frank Craven—84; Beaulah Bondi— 
S42; Guy Kibbee—S42; Thomas Mitchell—S59; Martha Scott—S93; 
William Holden—S93. 

Set your background of houses and trees on a recessed plane behind 
the gallery of heads; and use dramatic still blowups for your lobby 
portals and walls. Those shown here are, left to right, Nos. 63, 35 and 
SI 00. 



Show them a gallery of "Our Town" folks, with brief descriptive captions, in a 
lobby collection of enlarged stills, preferably lined up along one wall and framed in 
row. There's sock interest for every fan in this lineup of typical American small 
town personalities, the counterpart of which everyone has known at some time or 
other. 

Here are your captions: William Holden, as George Webb, typical schoolboy of 
Our Town; Fay Bainter as Mrs. Gibbs; Thomas Mitchell as Dr. Gibbs; Beulah Bondi 
as Mrs. Webb, wife of Our Town's editor; Guy Kibbee as Editor Webb; Frank Craven 
as the Druggist; Martha Scott as Emily Webb. 



WILLIAM HOLDEN FAY BAINTER THOMAS MITCHELL BEULAH BONDI GUY KIBBEE FRANK CRAVEN MARTHA SCOTT 
as George Webb as Mrs. Gibbs as Dr. Gibbs as Mrs. Webb as Editor Webb as The Druggist as Emily Webb 


THE FAMOUS CHARACTERS OF A GREAT PRIZE-WINNING 
PLAY COME TO THE SCREEN IN A GREAT PICTURE 


HOW DO VISITORS 
LIKE OUR TOWN? 

For a running newspaper feature of excep¬ 
tional interest, which ties in smoothly with 
your show theme and title, get the local In¬ 
quiring Photographer to visit the hotels daily 
and ask visitors how they like the town. Fea¬ 
ture should appear under a standing head such 
as "What They Think of Our Town." 

Questions should draw out visitors' opin¬ 
ions on town personalities and places, and 
compare them with types portrayed in the 
picture. For example, does the town druggist 
fulfill their idea of the typical American drug 
store proprietor? and so on. For added inter¬ 
est, one of the town types, such as the drug¬ 
gist, editor, milkman, etc., might be per¬ 
suaded to accompany the reporter and 
conduct the interview. 



PROMOTE THROUGH BOOKSHOPS 

The published book of "Our Town" has sold more copies of 
any play in recent times. Thornton Wilder's other books, includ¬ 
ing the famous prize-winning "Bridge of San Luis Rey," "Heaven's 
My Destination," "The Cabala" and "The Woman of Andros," 
also have had wide sales and great critical acclaim. 

Get the good local bookstores to feature window displays of 
Wilder's works, centered around copies of "Our Town" and stills 
from the picture, with theatre credit. You should also contact 
every public library in town to see that their display space is 
devoted to Wilder and "Our Town." Thorough attention to book¬ 
store and library promotion means important extra profits on 
your run, since the name of Thornton Wilder is one of the most 
universally known in America. Follow through by planting re¬ 
views of the picture which refer to the book in book windows, 
and by using the new edition of "Our Town" for special lobby 
promotions, prizes, etc. 


FILM FANS—CHOOSE LOCAL CAST FOR "OUR TOWN" 


"CASTING CONTEST'' PLANT 
SELLS OUR TOWN TYPES 

For a newspaper contest that will focus widespread interest 
on the "Our Town" characters, plant the mat shown at the right 
and invite readers to be their own casting directors for "Our 
|"own." Here are the typical doctor, the editor and their wives, 
■he druggist, the organist, the typical schoolgirl and schoolboy, 
fe tc. Who are their counterparts in town—people whom readers 
[would select to play the roles if they were casting the picture? 

It's a contest that promises great fun for the locals, and is 
calculated to keep their minds on "Our Town." You can run it 
as a one-shot or, by using individual stills daily, spread it over a 
period of several days. Three-column mat shown here is No. 
16C—45c; Cut—75c. 


Prizes For "Our Town” Tintypes 

Through the medium of your lobby or in your co-operating 
newspaper, run a contest inviting fans to rummage among their 
household treasures and get out the old family tintypes to see 
who can offer the best old-time family pictures of Our Town 
people of a generation ago. 

Publish the best entries or display them in your lobby, and 
award a small cash prize or a few pairs of guest tickets for the 
best example of Our Town tintypes of a bygone period. Your 
/publicity on this stunt, of course, should be tied in with descrip- 
| tions and stills of the typical Americans of the past generation 
as seen in "Our Town." It's a promotion that will hit right to 
the softest spot in the hearts of the locals, with sure-fire box- 
office reaction when you open "Our Town." 



Here are the typical Americans of “Our Town” as Professor Sol Lesser has cast 
them from among Hollywood’s famous players for the screen production of Thornton 
Wilder’s Pulitzer prize-winning play. Reading from top left down, they are: Stuart 
Erwin as Howie Newsome, the milkman; Fay Bainter as Mrs. Gibbs, the doctor’s wife; 
Thomas Mitchell as Dr. Gibbs; Ruth Toby as Rebecca Gibbs; Douglas Gardiner as Wally 
Webb; Martha Scott as Emily Webb; William Holden as George Gibbs; Guy Kibbee as 
Editor Webb; Beulah Bondi as Mrs. Webb. 
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OUR TOWN' NOVELTIES 


“Boost Our Town” Seals, Labels Sell Your Show 



Here's your top advertising novelty on "Our 
Town"—a smashing promotional idea adapted 
for co-operative use by every business, civic 
and social element in your locality. 

These "Boost Our Town" gummed seals and 
labels (shown here in enlarged size) will make 
an immediate strong appeal to your local board 
of trade or chamber of commerce, as well as 
individual merchants, clubs, schools and organ¬ 
izations of all kinds, who will be glad to put 
these messages on outgoing letters, envelopes 
and packages as a civic message reacting to 
their own benefit. And of course the copy and 
art get across the strongest, most direct possible 
selling message for your showing of "Our 
Town." 

Order a liberal quantity of these inexpen¬ 
sive selling helps, and supply them to every 
individual and organization in your town that 
can use them. Also see if you can tie up for 
a co-operative purchase in order to get thorough 
coverage. 


“Boost Our Town” gummed 
label, reproduced here in slightly 
less than double size. Actual size 
is 2*4" wide by 2y&" deep. Offered 
only in combination with the 
seals shown at right. Prices: 1M 
Seals and 500 Labels —$4.50; 5 M 
Seals and 2500 Labels —$15.00; 
10M Seals and 5 M Labels —25.00. 


Actual size of the seal (illustrated at right) 
is 1 !4" wide by 1 %" deep, or slightly larger than a large-size postage stamp. 
These carry no imprint, due to their size. The label (illustrated at left) is 
2 V 2 " wide by 21/s" high, with space for your imprint. Both items are printed 
on coated paper, gummed in back, in a strong, outstanding purple color. 

Order your supply well in advance and spread them broadcast for big 
pre-selling on your showing of "Our Town." 

Order Direct From 
SKILPRINT IDEAS 
220 West 19th Street 


New York City 



Here is the “Boost Our Town” 
seal, illustrated in twice actual 
size. Prices for these seals are: 
1M— $1.75; 5M—1.50 per M; 
10 M —1.25 per M; 25 M —1.00 per 
M; 50M—90c per M; 100M— 
80c per M. 


THEATRE 

imprint OUR TOIVN 

w™WILLIAM HOLDEN • MARTHA SCOTT 


Arrows for Outdoor Snipes 

On fences, telegraph poles, trees, barns, empty 
store windows, etc., these big indicator arrows will 
point the way to "Our Town" at your theatre. Get 
your local trade association or chamber of commerce 
to share the cost of getting them up all over town 
and on roads leading into town. Each order divided 
equally between Right and Left pointing arrows. 
Arrows are die-cut on 6-ply colored cardboard, 5 " x 
17". Prices, including your theatre imprint and play- 
dates: 100—$4.00; 250—$7.50; 500—$12.50; 
1M—$18.50. Economy Novelty Co., 225 W. 39th 
Street, New York. 



RESTAURANT DOILIES 

Restaurants, fountains, luncheonettes and tea shops will be glad to use 
these handsome doilies carrying a strong selling message for "Our Town." 
Distribute them in quantities in all parts of town. Prices, including theatre 
imprint: 1 M—$8.00; 3M—$7.50 per M; 5M—$7.00 per M; 500—$4.50. 
Economy Novelty Co., 225 W. 39th Street, New York. 


£hritertainm.entSellincf ($c 


'tinners 



Bumper Strips 

Get your town safety minded, and give smash 
outdoor selling to your show title, by giving wide 
distribution to these "Our Town" bumper strips 
on official cars, private cars and taxis all over 
town. And be sure that each member of your house 
staff who drives a car, displays one of these strips. 
Strip is 44" long, silk screened, with large eyelets 
for stringing with thin wire. Sufficient cut wires 
are delivered with each strip. Prices: 2 to 5— 
35c each; 10—28c each; 25—25c each; 50— 
24c each; 100—18c each. Theatre imprint, $1.50 
extra on each order. Order from Economy 
Novelty Co. 
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Let these gaze-stopping banners tell the passersby about the 
thrills, excitement and heart-stirring human interest of "Our Town" 
and the swell entertainment provided by the topnotch cast. Ban¬ 
ners, flags, valances, standards, etc., to make the most of your 
show-selling space are available on convenient rental terms. For 
full information write or wire: 

LIBERMAN FLAG & VALANCE CO. 

71 Fifth Avenue, New York City 


OUR TQWN*hoiden scotr 



BOOSTER' BUTTONS 

Distribute these big celluloid buttons, 
which carry a strong plug for your picture 
title, to newsdealers, soda fountain clerks, 
gas station attendants, etc. Buttons are 
3 Vi" in diameter, with safety pin for secure 
attachment, and with "window" into which 
wearer inserts a small strip bearing his own 
copy. Prices: 4 to 25—30c each; 35 to 75 
—25c each; 100 and over—20c each. 
Theatre imprint and playdate is $2.50 addi¬ 
tional on any quantity. 

Order These Novelties From 

ECONOMY NOVELTY CO. 
225 W. 39th Street 
New York City 



BOTTLE HANGERS 

Get your message right into the 
home for maximum show-selling re¬ 
sults by furnishing your local milk 
company with a supply of these milk 
bottle hangers for co-operative distri¬ 
bution. Prices include your theatre im¬ 
print and playdate, also one or two 
lines for the milk concern if desired. 
1M—$5.00; 5M—$4.50 per M; 10M 
—$4.25 per M; 500—$4.00. 
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OUR TOWN ON THE AIR 


"WHAT DO YOU KNOW 
ABOUT OUR TOWN?" 

Cash in on the current trend toward radio 
shows in which the studio audience participates, 
by organizing an air feature or series on your local 
station based on the theme, “How much do you 
know about our town?" It's a feature idea of 
more than ordinary interest, and one that can 
bring you a sustained plug for your picture. 

Have the m.c. on the program draw a few 
people from the studio audience and ask them 
a round of questions on local people, places and 
events, such as the date when the town was 
settled, when the Town Hall was built, who is 
the most celebrated native son, the best place in 
town to get an Italian (or a French or Hungarian) 
dinner, and so on. A prize might be arranged 
with some local merchant whose product would 
be given an incidental plug. 

You can also get participation by the listening 
audience by inviting them to send in questions 
for the “Our Town" quiz bee. 

★ 

LOCAL TOWN HALL" 
RADIO DEBATE 

Get two local celebrities, such as the president 
or dean of a nearby college, the editor of the local 
newspaper, a prominent women's club leader, or 
political celeb, to debate the merits of small town 
life vs. big city life over the air in a local “Town 
Hall" discussion. Subject of the debate might 
be phrased as follows: “Resolved: that life in a 
large city is more conducive to realization of 
one's social, intellectual and professional poten¬ 
tialities than life in a small town." 

Be sure that whoever takes the negative (that 
is, defends the small town) is primed with plenty 
of information about “Our Town," pointing out 
the fineness of character, genuineness and sin¬ 
cerity, etc., of the people who live their lives in a 
typical American small town. 



VOX POP QUESTIONS 
ON OUR TOWN 

For a Vox Pop form of radio show that's right 
in the groove for your picture, get an announcer 
with portable mike to question people (especi¬ 
ally out-of-towYiers) on what they think of your 
town. Such expressions of opinion on the native 
city are always of great interest to the locals, and 
the idea assures you an audience-pulling program. 
Remarks of the m.c. between speakers can bring 
in references to the picture “Our Town" without 
making it Sound like too obvious a plug. 

★ 

DUCATS FOR EXTRA PLUGS 

For additional radio publicity that can add 
up to important selling on your show, tie in with 
one or more local sponsored programs by offering 
a few pairs of guest tickets to your show as prizes 
on contests they may be running. The program 
or contest need have nothing to do with your 
picture; but announcement of the ticket prizes 
will mean that your picture, theatre and playdate 
are mentioned at least once on every broadcast. 
It's an inexpensive, worthwhile route to better 
boxoffice tallies. 


BROADCAST YOUR 
GALA OPENING 

Your opening of “Our Town" should be a 
gala occasion, participated in by all local celeb¬ 
rities from the Mayor down, as befits the pre¬ 
miere of the screen version of one of America's 
greatest plays. 

See that your local radio station covers the 
event with a microphone hooked up in the lobby 
and a commentator to report the arrivals, being 
notables to the mike for interviews and comments 
on the picture, and so on. As a special feature, 
get the typical town personalities corresponding 
to the characters played by Martha Scott, Billy 
Holden, Thomas Mitchell, Frank Craven, et. al. 
to be present and comment on their prototypes 
in the picture. 

Give your big radio-covered opening plenty 
of advance buildup, see that your invitation list 
covers every notable in town, and you'll have your 
picture launched in the impressive manner that 
means sure high grosses at the box-office! 

★ 

AIR "OUR TOWN" FOLKS 

Hypo the interest of the local radio audience 
in your picture's theme and characters by staging 
a special broadcast devoted to a round-table talk 
participated in by typical locals wiho correspond 
to the outstanding personalities in the picture. 
That is, the local druggist, family doctor, editor, 
church organist, milkman, a schoolboy and a 
schoolgirl, etc. 

Get a representative body of these folks to¬ 
gether around the mike and have them answer 
questions about how they would behave in the 
situations affecting their counterparts in “Our 
Town." (See the story synopsis for this informa¬ 
tion.) Also, ask them how they like being the 
town druggist, or doctor, etc. 

Equally effective would be to have a studio 
man or team with portable mike visit these people 
in their homes and have the questions and answers 
broadcast. 



SPECIAL RADIO DISK 

Plant Exciting 15'Minute Record For 

Strong ShoW'Selling on “Our Town ” 

With a cast of top radio network stars and a 
hard-hitting script packed with excitement and 
suspense, your fifteen-minute radio transcription 
on “Our Town" gives you a swell entertainment 
feature for your local station and a powerful show¬ 
manship plug for your engagement. 

Climactic scenes from the show are enacted 
in dramatic, excitement-building fashion; and 
there's an unusual introduction that gets across 
a smooth, legitimate plug in human-interest form. 
Offer this topnotch program feature to the station, 
and see that it gets a good evening spot for one 
or more performances. 

Price of the 16“ record is $2.00. Write or 
wire direct to EXPLOITATION DEPT., UNITED 
ARTISTS, 729 Seventh Avenue, New York, N. Y. 


RADIO SPOT ANNOUNCEMENTS 

Use this hard-hitting copy for radio plugs on 
your local station, either in the form of spot com¬ 
mercials, or as announcements on station programs 
with which you have a tieup on “Our Town." 

50-Word Announcement 

The prize play that took America by storm now becomes 
a prize motion picture! Thornton Wilder's gripping drama, 

"Our Town," comes to the . Theatre beginning next 

If you want to see what goes on behind the scenes 
of America, if you want to thrill to romance, suspense and 
human drama, don't miss "Our Town." 

50-Word Announcement 

Do you know the truth about the real people of America? 
Do you know how they live, what they think, what they work 
for and hope for? You'll find the answers in the thrilling 
screen version of Thornton Wilder's Pulitzer Prize play. Our 

Town," opening next . at the . Theatre. 

It's a picture you'll never forget! 

100-Word Announcement 

Meet the folks of "Our Town," the grippingly realistic 
motion picture based on Thornton Wilder's Pulitzer Prize 
play that rocked a nation. Director Sam Wood, who made 
the unforgettable picture, "Goodbye Mr. Chips," directed 
"Our Town" with a cast headed by William Holden, star of 
"Golden Boy," and including Martha Scott, Fay Bainter, 
Beulah Bondi, Thomas Mitchell, Guy Kibbee, Stuart Erwin, 
and Frank Craven. "Our Town," hailed by critics as one of 

the most important pictures in years, starts . at 

the . Theatre. You'll thrill to its powerful, stoiy, 

its down-to-earth drama and its tender romance. Don't miss 
"Our Town"—one of the greatest pictures of any season! 



FREE ACTING SCRIPT 

For local radio presentation, as well as for 
“live" production by amateur, school, church and 
other dramatic groups, write now for your copy 
of the FREE fifteen-minute acting script based on 
“Our Town." Performance of this absorbing story 
in your locality will mean added boxoffice-boosting 
interest in your showing of the great Thornton 
Wilder screen drama. Write for your copy to 
Exploitation Dept., United Artists, 729 Seventh 
Avenue, New York. 



IDENTIFY 'OUR TOWN' VOICES 

For an “Our Town" radio feature of sock local 
interest, arrange a program on which a number of 
well-known people of the town will appear with¬ 
out being identified, and offer guest ticket awards 
to listeners who identify them by their voices. You 
might have them interviewed, or get them to tell 
anecdotes, or even have them perform in a little 
skit, as was done on a network show recently 
when a group of national celebrities acted in a 
minstrel show. 

The peculiar “Our Town“-selling value of this 
program will lie in your challenge to the listening 
audience to identify the town celebrities by their 
voices. Offer a few sets of ducats to the listeners 
who send in to the station or to your theatre the 
first correct identifications of all the local charac¬ 
ters whose voices they hear on the show. Your 
plug for the picture can be brought in with the 
master-of-ceremonies' announcement that this 
program was inspired by the opening at your thea¬ 
tre of “Our Town," in which the typical leading 
citizens of an American community are the heroes 
and heroines of the story. 


Page Nine 



















face in the tree-shaded 


tiredly 


phasis frffn Mr. l5Rer^ 
fore “Our Town” went into 
duction, Mr. Lesser engaged 
liam Cameron Menzies, who 


s rdly den^na^v^^^ 
in a big city is in reality 
ican small town when 


Big Town or Country Town — 
Which Means More To America? 


B IGNESS is one of the passions 
of our country and our age. To 
command attention and respect 
today, buildings must sweep the 
sky, ocean liners must extend a 
quarter of a mile in length, motion 
pictures must run for four hours, 
stadia must accommodate at least 
100,000 people. And cities, of 
course, must number their popu¬ 
lations high up in seven figures. 

To the visitor within our shores 
this often seems peculiar; and to 
a native who stops to think about 
about it, this worship of Bigness 
on the part of his countrymen will 
seem not only peculiar but down¬ 
right parodoxical for a very sim¬ 
ple reason. The reason is that, 
despite all this mental elephan¬ 
tiasis, this worship of Bigness 
among us, the biggest thing about 
our national life in point of im¬ 
portance is one of the smallest 
in point of size. 

For it is the typical small town 
in America—and not its big cit¬ 
ies, its big universities, its big 
buildings, or its big anything else 
—that is the social, spiritual and 
material backbone of the land! 

While the metropolis whirls in 
a maelstrom of activity and im¬ 
bues life with high-pitched ten¬ 
sion, the small town maintains an 
even and steady pace. Here, the 
individual can develop his poten¬ 
tialities in peace and quiet; here 
he can pursue his studies, his art, 
his science. In the big city, this 
same individual would probably 
be stifled by the maddening pace, 
the fierce tempo, the crazy-quilt 
pattern of life which generates a 
neurotic point of view. 


These "small town boys who made good” by 
rising to the top in three very different fields, 
are representative of a great many American 
notables who rose from the obscurity of small 
towns. Grover Cleveland hailed from Caldwell, ^ 
N. J. Henry Ward Beecher was born in Litch¬ 
field, Conn., and Luther Burbank was a native 
of Lancaster, Mass. 

Among the “small town boys 
who made good” as Presidents of 
the United States are Abraham 
Lincoln, Woodrow Wilson, Thom¬ 
as Jefferson, Calvin Coolidge, Her¬ 
bert Hoover, Rutherford B. Hayes 
Benjamin Harrison and James 


men and women who pursued the 
literary calling and became ex¬ 
tremely successful even though 
they were born and reared in 
sleepy little towns and hamlets 
with nary a skyscraper in sight. 
In this group belong such notables 
as Zona Gale, Joaquin Miller, 
Edna St. Vincent Millay, Dorothy 
Canfield Fisher, Governeur Mor¬ 
ris, William Vaughn Moody, 
Christopher Morley, Willa Cather, 
James Fenimore Cooper, Theodore 
Dreiser, William Cullen Bryant, 
Edward Bellamy, Sherwood And¬ 
erson, George Ade, Thomas Bail¬ 
ey Aldrich and Louisa May Al- 
cott. 

The field of education, science 
and psychology in America has 
been enriched by the work of such 
well known “small-towners” as 
William Lyon Phelps, Ray Lyman 
Wilbur, Edward Lee Thorndike, 
Robert Millikan. Other American 
“greats” who were nurtured in 
small town backgrounds and 
found them a good beginning in¬ 
clude such luminaries as John 
Burroughs, the naturalist; 
Charles Wakefield Cadman, the 
composer; Gutzon Borglum, the 
great sculptor; Luther Burbank, 
the horticulturist; Roy Chapman 


The drama of life runs its full cycle in "Our Town”, where the birth of a scion is the 
occasion for a family reunion. Left, William Holden and Martha Scott as George 
and Emily, "Our Town” sweethearts. 


American small town promises to 
be evoked with the forthcoming 
release of a new motion picture, 
called “Our Town.” This new film 
production is based on the play 
of the same name authored by 
Thornton Wilder and produced 
some seasons ago on Broadway 


gayety and laughter. It spotlights 
their simple way of life, the inter¬ 
iors of their homes and gardens, 
their hopes and ambitions, their 
thoughts on life and death. It 
shows them to be people who are 
very much like your next door 
neighbors even though they live 


where it was singled out for the in Grover’s Corners,. New Hamp- 
Pulitzer Prize. shire, where the milkman stops 

Realizing that “Our Town” bril- for a chat at each door when he 
liantly symbolized the morea. and delivers the morning milk. 

But, above all, “Our Town” 
proves once again that the small 
town all over America is the mor¬ 
al backbone of the country. This 
is not to be put down as proof 
that the small town is narrow and 
confining, but rather as proof, 
that it builds its yo j to regard 
life as something real and im¬ 
portant. Small towns are no more 
intolerant than big cities—but 
what is hidden and lost in'the road 
swirl of the metropolis is, onflfce 


modes of life in nearly every small 
town in America, Sol Lesser, the 
noted Hollywood producer, pur¬ 
chased the screen rights to this 
property which, interestingly 
enough, was staged in New York 
without any scenery—a daring 
experiment in the modern theatre 
which succeeded beyond the wild¬ 
est dreams of author and produ¬ 
cer. On the screen, of course, 
such expedient was impossible, 
Tor the cinema is a medium that 
lean^mucli^more heavily upon 
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camera to turn, Mr. Menzies plan¬ 
ned every “shot” in detail and 
made preliminary sketches of 1200 
scenes. 

Heading the cast of “Our 
Town” are such notables as Wil¬ 
liam Holden, Martha Scott, Fay 
Bainter, Thomas Mitchell, Stuart 
Erwin, Guy Kibbee, Beulah Bondi 
and Frank Craven, who acts as 
the narrator, the same role he 
played so brilliantly in New York. 
Lesser entrusted the direction of 
“Our Town” to Sam Wood, the 
director who staged the interna¬ 
tional picture success, “Goodbye, 
Mr. Chips.” 

“Our Town” tells a stirringly 
human story of the down-to-earth, 
lovable people of the small towns 
of America. It highlights their 
problems, their loves and hates, 
their pleasures and foibles, their 


-- f lhe radio and the far- 

D« P Ue .mall .own 


Metropolitan life forces most 
people to live in crowded apart¬ 
ments and rarely do they realize 
that the sky is a vast dome and 
not just a tiny patch of blue. Less 
fortunates ones, driven by the 
exigencies of economy, live like 
cliff dwellers in squalid tenements 
with traffic-infested streets as 
their front gardens. Contrast the 
poor of the big cities with the 
poor of the small towns, and even 
here the differences are amazing. 
For, poverty in the small town 
can never exact the toll it does 
in the big city. 

For these obvious reasons and 
for many others, it is the small 
town and not the roaring metro¬ 
polis that has given America her 
greatest leaders, her outstanding 
statesmen, her most famous poets 
and writers, her most noted scien¬ 
tists and inventors, her greatest 
artists and sculptors, her most 
brilliant educators—and above 
all, some of her greatest Presi¬ 
dents. 


Monroe. Famous statesmen who 
were born in small towns include 
such men as William E. Borah, 
whose recent death was mourned 
as a real loss to Americans in 
every walk of life; John Bigelow, 
a great American diplomat, who 
acted first as counsul at Paris 
and later became our Minister to 
France; William Jennings Bryan, 
whose silver-tongued oratory won 
him fame all over the world; 

Champ Clark, who was one of the 
greatest speakers ever to rap the 
gavel in our House of Represen¬ 
tatives. 

Many people may be surprised 
to learn that our greatest inven¬ 
tor, Thomas Alva Edison, was 
born in a small Ohio town and 
educated in a small Michigan 
town. Nor was he the only Amer¬ 
ican inventive luminary whose 

genius flowered brilliantly far tor; Cyrus Field, the man who many important contributions to Adrews, the naturalist and ex- 

away from a big city. To name projected the first Atlantic tele- the science of photography. plorer who conducted scientific ex- 

just a few others, there are Or- graph cable; George Eastman, America’s list of world-famous peditions to Asia, Mongolia, China 

ville Wright, the airplane inven- who invented the Kodak and made writers bristles with names of and Burma; George Grey Barn¬ 

ard, the sculptor whose bronze 


just finished working on “Gone elements are reduced to their basic 
With the Wind,” as production terms. 

Moreover, it may not be amiss 
to point out that even a teeming 
metropolis is really nothing more 
nor less than the sum total of 
many and sundry communities, 
built along small town lines and 
operated very often in the same 
manner, with the possible excep¬ 
tion that these separate parts are 
Welded together by swift subway 
and bus lines and by the constant 
fight for self-preservation. 

Thus, while the city dweller 
walks proudly along some of his 
big avenues and gapes proudly 
at his tall buildings, his fine uni¬ 
versities, his crowded factories 
and emporiums and department 
stores, the small towner examines 
his apple orchard and goes to the 
corner drugstore to swap stories 
and buy himself a strawberry ice 
cream soda. 

But who can say that their 
hopes and ambitions, their dreams 
and desires, their approach to life 
is not the same? 


The Metropolis is Fine For Fun — but the 
Small Community is the Fountainhead of 
All That Makes us Great! 


Below, Thomas Mitchell portrays the local ’doctor, William Holden and Martha Scott the young lovers, 
Guy Kibbee the editor, and Stuart Erwin the milkman in the film version of r Our Town”. 


statue of Lincoln stands in Lytle 
Park, Cincinnati; Henry Ward 
Beecher, the abolitionist preacher 
and orator who was elected to the 
American Hall of Fame in 1900. 

This impressive list of great 
Americans must certainly prove 
even to the most jaundiced eye 
and to the most one-sided Big 
City enthusiast that the small 
town can and does produce more 
than its quota of famous names. 
The reasons and ramifications of 
this satisfactory state of affairs 
can hardly be put down to acci¬ 
dent or coincidence. They are too 
deep-seated and deep-rooted for 
perfunctory dismissal; they pro¬ 
claim eloquently that every small 
town in America, be it in the 
backwoods of Maine or in the foot¬ 
hills of the Sierras, contributes 
something of importance to the 
whole pattern of the America 
which is found in the Big Cities. 
The big cities, in a word, draw 
much of their sustenance from 
the “small town giants” who 
once lived in white-and-green 
clapboard houses fringed by rol¬ 
ling lawns and rambler roses. 

Further interest in the typical 


1 * 


Here's an "Our Town" full-page feature story, jammed with human interest, that has a direct local appeal for newspaper readers in your town. 
Get it set in your local paper for a break that will focus town-wide interest on your showing of this great Pulitzer Prize story! Order the 8-col¬ 
umn Mat direct from Exploitation Dept., United Artists, 729 Seventh Ave., New York. Price, $1.20. 








HERE’S YOUR BIG CO-OP-PORTUNIT' 

Showmen who are up to up the boxoffice—with the greatest title ever for co-op afl 

J 

In every way, "Our Town” presents a perfect opportunity for local tieups on the b| 
above all, in its title—"Our Town" is an exploitation "must" for this type of show-selling. Eve^ 

Shown below, in reduced size, are two full-page, eight-column co-op ad mats, prep; 
copy whose appeal to local interest makes them sure-fire as powerful sales-producers. Plant t 
A (left) and Mat B from EXPLOITATION DEPT., UNITED ARTISTS CORP.,729 Seventh Avei 



-----— 


For the Greatest Money-Saving Values 


For the Man About 

OUR TOWN 


The Fastest Selling Car 


The Script for 

“OUR TOWN” 

was done on an 


OUR TOWN 

is a 

1940 “Champion" 


• SUMMER SUITS 
• FLANNELS 

• SPORT OUTFITS 
• GABARDINES 


Special in Rebuilt Machines 


/z/ Loveliness 
/ is next to \ 
Godliness 

LET 

MME. ELIZABETH 

Make You More Beautiful 


THE ONE 
PICTURE 
YOU 

MUSTN'T 

MISS' 


OUR TOWN 


B. & M. ROOLWORTH 
5-10-25* Specials 

Throughout the Week 


SOL LESSER 


WILLIAM HOLDEN-MARTHA SCOTT 

FAY BAINTER • BEULAH BONDI • THOMAS MITCHELL 
GUY KIBBEE • STUART ERWIN • FRANK CRAVEN 

Directed by SAM WOOD . . . Released thru United Artists 


Your Shopping Center 
For Fine Furniture 


Now is the Time for OUR TOWN 
to Play! 

Sporting Goods for 
BASEBALL ★ GOLF 
TENNIS ★ SWIMMING 


Dining at 


JACK & 
BLAKE’S 


A New Edition of 
Thornton Wilder’s 
Pulitzer Prize Play 


LATEST RECORDINGS • SHEET MUSIC 
NEWEST MODEL RADIOS 


Now at the Rivoli Theatre 


O 
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FOR FULL-PAGE LOCAL TIEUP ADS! 

ising—will get behind a complete, smashing co-operative ad campaign on "Our Town' ! 


I, co-operative merchandising scale. In its story, its theme, its cast, its broad appeal - and 
Krchant will know it! And every showman will be set to cash in on it! 

W especially for this superb opportunity. The mats involve a wide variety of products, with 
• ads well in advance with the advertising managers of your local newspapers, and order Mat 
New York City-or from your local exchange. Price of each mat: $1.20. 
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On the Sidewalks of OUR TOWN 

YOU’LL SEE 

BYENDECKER SHOES 


MURPHY & BRONSON CO. 


HERE COMES THE YEARS 
MOST FASCINATING STORY 

One of the great plays of our generation becomes 
the most memorable motion picture of our times. 


WILLIAM HOLDEN-MARTHA SCOTT 

FAY BAINTER • BEULAH BONDI • THOMAS MITCHELL 
GUY KIBBEE • STUART ERWIN • FRANK CRAVEN 

Directed by SAM WOOD . . . Released thru United Artists 

THEATRE 


Sweets 

to the Sweet of 

OUR TOWN! 


THE BEST IN CANDY AT 

Hetty flanetl 


There are Pearls of 
Great Beauty 
in 

OUR TOWN 

and there are 
Gifts in Jewels 
for them 
at 

M. W. SLOANE 

AND SON 


The 

Smart-Looking Woman 

°f 

OUR TOWN 

Buys Her Clothes 
at 

MERCER’S 


OUR TOWN 

LIKES THE “P. & A." FOOD SPECIALS 

^odcuf,: - - 


THE P.&A. STORE 


WARM WEATHER STYLES 
SPORT FROCKS 
SUMMER EVENING PRINTS 
BRIDAL OUTFITS 


OUR TOWN 

is Brighter by Night, 
Happier by Day 


LOCAL 

LIGHT & POWER COMPANY 
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SELL YOUR BIG-NAME CAST! 

With money-draw names like William Holden, Fay 
Bainter, Thomas Mitchell, Guy Kibbee, Beulah Bondi and 
others in the cast, "Our Town" is a picture that has plenty 
of entertainment appeal for show-wise audiences. 

Make the most of your star-studded cast in your lobby 
selling, your newspaper publicity and exploitation, and in 
every selling effort you undertake on this picture. Keep the 
customers reminded that this great story is being enacted 
by a troupe of great actors who have scored in many a 
movie hit! 



ARRANGE FOR EDITORIALS 

The subject of "Our Town" is a legitimate theme for the 
editorial page of your newspaper—in fact, it's a favorite sub¬ 
ject with editors when applied to their own town. 

You should be able to get at least one editorial in your 
local paper by impressing on the editor the appeal to local 
pride that "Our Town" carries—an appeal that can be held 
up as an example to his readers for the good of the community. 
This angle, coupled With the faime of the play and its high 
standing as winner of the Pulitzer prize, make it a natural 
subject for editorial comment and approval. "Our Town" has 
a lesson to teach the citizens of your town. Get your news¬ 
paper to bring it home to them! 


CUTOUTS, SETPIECES SELL ROMANCE 

Dramatize Boy-Girl Art for Lobby Display 



Use the exceptionally appealing 
romantic stills of Billy Holden and 
Martha for showmanly lobby display 
in the form of enlarged and colored 
cutouts, or better still as the basis for 
set pieces with scenery or props 
suggested by the background in the 
stills. 

The two stills shown here (Nos. 

S78 and S75) are typical of a number 
of boy-and-girl scenes that would 
carry sock selling in your lobby. The 
figures can be cut out and enlarged, 
and set up against a background of 
a real or imitation hay pile (in the 
case of still No. S78 at the left), or 
a papier mache tree trunk (right). 

A grass mat should be used as a base for the tree-trunk, with the trunk itself built up several 
feet high. 

Spotlight your setpiece for maximum attention-pulling effect, and put brief selling copy 
on a placard either beside it or on the wall above. 


* 


GET BREAKS 
WITH SOBEL 
CARTOON 
FEATURE 


Alive with the heart¬ 
warming human interest 
that characterizes the pic¬ 
ture itself, this expert art 
feature by Larry Sobel, pop¬ 
ular newspaper cartoonist on 
movie themes, will arouse 
sure ticket-selling interest in 
your show. Sobel's cartoons 
are familiar to movie fans all 
over; and this one on "Our 
Town" packs a degree of 
reader interest that will find 
a welcome spot on any fea¬ 
ture page. Give your show 
a strong extra break by get¬ 
ting it planted! Order the 
2-Col. Mat as No. 000— 
30c; Cut—50c. 


* 


DID YOU KNOW THAT ? 



□ he OUR TOWNS OF AMERICA, 
SMALL COUNTRY COMMUNITIES 
OF LESS THAN 3,000 POPULATION, 
HAVE ALWAYS BEEN THE BACK¬ 
BONE OF THE NATION. 



_lORE ROMANCE, HEART¬ 
BREAK AND SHEER DRAMA 
TAKES PLACE AMONG 
"OUR TOWN" PEOPLE THAN 
IN AN Y LARGE C ITY. 

_III the characters in 'our town' 

ARE BASED ON ACTUAL PEOPLE IN A 
SMALL AMERICAN COMMUNITY - AND ALL THE ACTORS THEM¬ 
SELVES ORIGINATED IN SMALL TOWNS. 



SOL LESSER PRESENTS 

"OUR TOWN" 

FROM THE PULITZER PRIZE PLAY by THORNTON WILDER 



Jl 


mencan 


oLiiplay s^lcceiAorieA 


Supplementing the regular United Artists set of lobby accessories on 
"Our Town," National Screen offers these handsome displays for lobby, 
front and away-from-theatre use. The 40 x 60 "Hollywood Special" illus¬ 
trated at the right, the 30 x 40 Photo-Art Display shown at the left and the 
24 x 82 illustrated below are only three of a comprehensive line of acces¬ 
sories offered. For full information and convenient rental terms, contact: 


American Display Division 
NATIONAL SCREEN ACCESSORIES 
525 W. 43rd Street, New York 
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SOL LESSER’S “OUR TOWN” SPOTLIGHTS 
STIRRING POWER OF REAL HUMAN ORAMA 


Sol Lesser Presents “Our Town” 


With Cast Of Hand-Picked Stars 
In Film Packed With Human Drama 



Thomas Mitchell in "Our Town" 

9 A—One Col. Head 
(Mat .15; Cut .25) 


Many Oddities 
Get Spotlight 
In “Our Town” 


R 


p 


Director Sam Wood had an odd 
sign put up on the “Our Town” set 
one week. It read: “Keep off the 
shadows.” It was a very necessary 
warning. The shadows in the Sol 
Lesser production, which will have 

its local premiere at the. 

Theatre on., were highly 

destructable. They were painted on 
the lawns and walks. 

The painted shadow was Cine¬ 
matographer Bert Glennon’s idea. 
The scene in which the shadows 
played such an important part was 
set at night, with the moon throw¬ 
ing the shadows on fences and trees 
across the set. When lights are used 
to make the shadows, they are sel¬ 
dom the same. Paint doesn’t 
change. 

Shadows out of a paint pot 
weren’t the only odd things in 
“Our Town.” There was a horse 
with a beard, for instance. Direc¬ 
tor Wood wanted whiskers on the 
lower lip of the nag that pulls the 
milk wagon and the horse hired 
for the job didn’t have them. So 
they gave him a set of whiskers as 
phony as most of Paul Muni’s. 

There were many more amazing 
things in “Our Town.” There was 
the man who oiled trees. That was 
for the rain sequence because oil 
on the leaves and trunks give a 
fine photographic effect. 

There was another man who took 
clean suits and put spots on them. 
The suits were worn by Guy Kib- 
bee and Thomas Mitchell who por¬ 
trayed Editor Webb and Dr. Gibbs. 
The suits were new when the pic¬ 
ture started and because they had 
to look worn, the wardrobe depart¬ 
ment gave them an articificial 
aging. 


Brilliant Direction By Sam Wood, 
Superb Acting by Top-Notch Cast 
Highlight Great Emotional Story 


(Advance Reader) 

With an impressive cast which includes William Holden, 
Martha Scott, Frank Craven, Fay Bainter, Thomas Mitchell, 
Guy Kibbee, Beulah Bondi and Stuart Erwin, Sol Lesser’s 
screen production of Thornton Wilder’s Pulitzer Prize play, 

“Our Town,” will be given a gala premiere at the. 

Theatre on. This new picture was staged by Sam 


Wood, who directed the great in¬ 
ternational success, “Goodbye, Mr. 
Chips,” and it is being released 
through United Artists. 

As is well known, “Our Town” 
was presented without scenery or 
props on the stage. This, of course, 
was due to the fact that it was im¬ 
possible to create the illusion of an 
entire town on a single stage. On 
the screen, of course, such an ex¬ 
pedient was unnecessary, for the 
scope of the camera and the re¬ 
sources of a motion picture studio 
could easily materialize what was 
in the author’s imagination. 

Pictorial Drama 

The whole pictorial element, as a 
matter of fact, received heavy em¬ 
phasis from Mr. Lesser. Before 
“Our Town” went into production, 
William Cameron Menzies, the pro¬ 
duction designer who had just fin¬ 
ished “Gone With The Wind,” fig¬ 
ured out every camera angle and 
made 1200 sketches. Each scene 
was sketched from every possible 
angle, and Director Wood re¬ 
hearsed not only the principals in 
the picture but the camera as well, 
before each scene. 


Exciting Data 

Other interesting statistics con¬ 
cerned with the production of “Our 
Town” turn up the information 
that Frank Craven, who plays the 
narrator, walked eight miles in 
front of the camera. Craven only 
appeared in two shots with other 
players—one with Miss Scott and 
Holden, the other with a bit player. 
In the wedding scene, William Hol¬ 
den and Miss Scott were married 
19 times. In this scene, Miss Scott 
received her first screen kiss. The 
wedding dress she wore was the one 
her mother was married in. It was 
so fragile she was unable to sit 
down during filming. 

The transposition from one peri¬ 
od of time to another was handled 
exactly as it was on the stage. 
Frank Craven effected the flash¬ 
backs with the help of the versatile 
camera. When, for instance, in his 
guise as the druggist, Craven was 
required to turn back the scene to 
twenty-five years before, he says: 
“At that time my drug store look¬ 
ed like this ...” and proceeds to 
replace the shining chromium fit¬ 
tings with the older trimmings ol 
a pharmacy. 



Beulah Bondi, as Mrs. Webb, and Guy Kibbee, as Editor Webb, discuss 
the serious side of life while preparing for breakfast during the action 
of Sol Lesser's film version of Thornton Wilder's “Our Town," which 

will open at the . ... Theatre on .. through 

United Artists release. 

5B—Two Col. Scene ( Mat .30; Cut .50) 


1 



Hero William Holden and heroine Martha Scott are very young when 
they discover Romance in Sol Lesser's film production of “Our Town," 
based on Thornton Wilder's Pulitzer Prize Play and due for its first 
showing at the . Theatre on . 

3 B—Two Col. Scene (Mat .30; Cut .50) 


SOL LESSER 

presents 

“OUR TOWN” 

with 

WILLIAM HOLDEN MARTHA SCOTT 

Fay Bainter Beulah Bondi Thomas Mitchell 

Guy Kibbee Stuart Erwin Frank Craven 

Directed by Sam Wood 
who directed “Goodbye, Mr. Chips” 

Screenplay by 

Thornton Wilder, Frank Craven and Harry Chandlee 
Released through United Artists 


THE CAST 

William Holden as. 

Martha Scott as. 

Fay Bainter as. 

Beulah Bondi as. 

Thomas Mitchell as. 

Guy Kibbee as. 

Stuart Erwin as. 

Phillip Wood as. 

Doro Merande as. 

Ruth Toby as. 

Douglas Gardiner as. 

4rthur Allen as. 

Spencer Charters as. 

Tim Davis as.. 

Dix Davis as. 

and 

Frank Craven 
as 

The Narrator 


. . .George Gibbs 
. . . .Emily Webb 

.Mrs. Gibbs 

.Mrs. Webb 

.Dr. Gibb3 

. . . .Editor Webb 
. Howie Newsome 
. Simon Stimson 
. . . Mrs. Soames 
. .Rebecca Gibbs 
. . . .Wally Webb 
Professor Willett 
. . The Constable 

.Joe Crowell 

.Si Crowell 


TECHNICAL STAFF 


Produced by. 

Directed by. 

Screenplay by. 

Production Designer. . . 

Associate Designer. 

Director of Photography 

Music by. 

Orchestral direction. . . . 

Technical Adviser. 

Film Editor. 

Production Manager. . . 


.Sol Lesser 

.Sam Wood 

Thornton Wilder. 
Frank Craven and 
Harry Chandlee 
William Cameron Menzies 

.Harry Horner 

.Bert Glennon, A.S.C. 

.Aaron Copland 

.Irvin Talbot 

.Edward P. Goodnow 

.Sherman Todd 

.Barney Briskin 
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A ROMANTIC WEDDING IN "OUR TOWN" 



Martha Scott and William Holden are the young bride and groom whose young romance leads to the 
altar and a real church wedding, one of the big scenes in Sol Lesser's “Our Town,” the dramatic film 

version of the Pulitzer Prize Play directed by Sam W ood and currently showing at the . Theatre 

through United Artists release. 

2C—Three Col. Scene (Mat .45; Cut .75) 


Colorful Back-Stage Activities 


Highlight Filming Of 44 

Unusual Line-Up of Varied Props 
Includes Vintage Coffee Grinders 

On the stage, “Our Town” was presented without scenery 
or props. There are 38 sets in the picture. The props included 
48 umbrellas, two coffee grinders, an old fashioned milk meas¬ 
ure, two butter molds, a skeleton for the doctor’s office, two 


hand pumps, and twenty-three oil 
lamps. Sol Lesser paid $45,000 to 
Thornton Wilder for the screen 
rights to “Our Town,” which is 
slated for its premiere at the 

. Theatre on . 

through United Artists release. 
Before the script was completed 
Wilder and Lesser exchanged 41 
letters and 18 telegrams. 

The feminine voices heard in the 
choir sequence belong to Fay Bain- 
ter, Beulah Bondi and Doro Mer- 
ande. The three women practiced a 
full day singing hymns before the 
shot was made. Phillip Wood, who 
plays the organist, is himself a fine 
musician but he didn’t play the 
organ music. The organ was a prop 
and wouldn’t play. Wood had the 
honor, in high school at Berkeley, 
of appearing in the first play 
Thornton Wilder ever wrote. He 
and Wilder were schoolmates. 

About- Miss Scott 

More than a score of girls were 
tested for the role of “Emily” be¬ 
fore Miss Scott, who originated the 
part on the stage, won it. She 
wasn’t considered at first because 
the only test available was a bad 
one made at another studio. Not 
until a new test was made by 
Cinematographer Bert Glennon did 
Miss Scott get a contract. Glennon, 
by the way, is an ex-film director. 

To make sure that the vocal per¬ 
formances of the players matched 


their pantomime, Lesser listened 
to the sound track of the film in 
the dark every day. If the voices 
sounded flat, they were reshot. 

The six “hills” seen in the film 
were really only one. Lewis Rach- 
mil, the art director, built one “hill” 
set in such a way that shot from six 
different angles it seemed like a 
new hill each time. 

Horses Tested 

Ten horses were tested before 
Director Wood selected one he liked 
to pull the milk wagon. Stuart 
Erwin, who played the milkman, 
could drive a horse but he had 
never milked a cow. However, all 
he was called on to do in the film 
was pour milk out of a can. The 
kitten in the early sequences of the 
film had two standins. He got $15 a 
day and the standins got $2.50 each. 

It was necessary to show four 
walls in the shot in which the 
minister stands in his study talk¬ 
ing to himself. That’s so the audi¬ 
ence would know he was alone in 
the room and the voice represented 
his thoughts. The shot was made 
by cutting a hole in one wall and 
turning the camera until it looked 
in a mirror. 

There was a sign on the set dur¬ 
ing the filming of the moonlight 
scenes which read, “Keep off The 
Shadows.” That’s because the shad¬ 
ows were painted on the grass. 


Our Town” 



Stuart Erwin in “Our Town'* 


14 A—One Col. Head 
(Mat .15; Cut .25) 


RADIO ACCENT 


A New England accent has been 
both a blessing and a curse to 
Arthur Allen. Allen, the professor 
in the Sol Lesser production of 
“Our Town,” now on view at the 

. Theatre, makes a good 

living on the radio because he can 
copy the accent of way-down-E ast¬ 
ers. However, this has typed him 
and he finds it difficult to get parts 
calling for no accent at all. Allen, 
a stage veteran, played the same 
part in the New York production 
of “Our Town.” 


Profile of Martha Scott 
Reveals Varied Pursuits 
And Carefree Activities 


Actress Likes Simple Sports Clothes 


Martha Scott, who is starred in Sol Lesser’s production of 

“Our Town,” which will open at the . Theatre on 

., eats oranges in bed. She sleeps on her stomach 

and alternates between pajamas and nightgowns. She loves 


breakfast and hates liver. She has 
never seen the Grand Canyon or 
been to the top of the Statue of 
Liberty. She has ridden on a merry- 
go-round once in her life and on a 
roller coaster twice. She once was 
stuck in a ferris wheel. 

She sets her alarm clock half an 
hour ahead and is always forget¬ 
ting to wind her watch. She doesn’t 
care about clothes as long as they 
are comfortable but she adores per¬ 
fume and odd costume jewelry. Her 
dog’s name is George after the 
character George Gibbs in “Our 
Town.” She gets airsick and that 
nearly lost her the job in the Sol 
Lesser production of the Thornton 
Wilder play. She wanted to get off 
the plane and go back to New York. 
She hates bridge. She has never 
bowled or shot dice. She rarely 
smokes. 

Poems by Rupert Brook thrill her 
but she never wrote a poem in her 
life. She is one of the few girls in 
the world who likes Kansas City. 
After she graduated from Michigan 
University she was the prop man 
for the college repertory company. 
She doesn’t have a Phi Beta Kappa 
key. 

She has only bought one lottery 
ticket in her life and she has yet 
to bet on a horse race. She likes the 
name Bill. She once had a pony 
called Gargantua. She gets out of 
bed on the left side and goes around 
the house without her slippers on. 
She likes men who smoke pipes. 
Men who wear bow ties annoy her. 
She likes to see men in tweed suits. 

For six months she belonged to 
a bird-watching club. She never 
was a girl scout. She can make 
taffy candy and Yorkshire pudding. 
She is quite fond of oatmeal mush 
but won’t eat ox tongue. 


SCREEN BABIES 
FETCH BIG PAY 


Your Greta Garbos, Carole Lom¬ 
bards, Clark Gables, Bette Davises, 
Errol Flynns and James Cagneys 
are not the most pampered indi¬ 
viduals in Hollywood. Nor are they 
the best paid for the time they 
give to pictures. The film babies 
are. 

You don’t believe it? Consider the 
case of ten-day-old Carolyn Weist, 
the baby in Sol Lesser’s “Our 
Town,” which United Artists will 

release at the . Theatre 

on . 

Miss Weist came to the studio 
accompanied by her father, Charles 
Weist, a nurse, Mary Clarkson, and 
a welfare worker, Veta Geddes. 
Before she could work, the studio 
had to take her in a limousine to 
the Board of Education office in Los 
Angeles. There she was examined 
by a school doctor, pronounced fit 
and given a permit. From the 
Board of Education offices she was 
taken to the Social Security De¬ 
partment where a social security 
card was issued. 

On the set, Miss Weist had a 
stand-in, a rubber doll. Martha 
Scott, one of the stars in the pic¬ 
ture, who plays Carolyn’s mother, 
held the doll until they were ready 
for the infant actress. When Sam 
Wood, the director, called for ac¬ 
tion, the baby was given to Miss 
Scott. At Wood’s elbow stood Mrs. 
Geddes holding a stopwatch. At the 
end of thirty seconds Mrs. Geddes 
poked Director Wood’s arm and 
Director Wood called “cut.” Miss 
Weist was put back in her crib for 
five minutes to rest. Then she 
worked thirty seconds again. In 
all, she worked two minutes, with 
a five minute rest period between 
each appearance in front of the 
camera. For this she was paid $75. 


4 Our Town’ Set 
Gets Big Crowd 
Of Top Experts 


Tales of cobweb makers, worm 
hole borers and barnacle growers 
are as certain as death and taxes. 
But now and again a press agent 
comes up with a new list of odd 
jobs, a list that proves he is either 
a diligent or an imaginative fellow. 

Such a list arrived recently from 
the Sol Lesser studio where Thorn¬ 
ton Wilder’s Pulitzer Prize play, 
•“Our Town,” now playing an en¬ 
gagement at the.Theatre, 

was in production under the direc¬ 
tion of Sam Wood. 

Did you ever hear of a chopping 
block ager? There was one working 
on the “Our Town” set—or he 
worked there for a while, aging a 
chopping block for the Dr. Gibbs’ 
woodshed. How he did it was simple 
enough. He took a log and hacked 
at it with an axe for hours. Then 
he sprayed the log with the paint 
they use to age sets. 

Then there’s the pot blackener. 
Wood stoves were used in “Our 
Town” and anyone who has used a 
wood stove knows that it puts a 
fine coating of soot on all utensils. 
So one of the prop men spent hours 
coating the pot bottoms with lamp 
black. 

The “window shade dirtier” had 
one of the oddest jobs of all. He 
rubbed dust on his hands and went 
around fingering the ends of the 
shades so they would look as though 
countless hands had pulled them 
down. 

The “tea cozy stainer” had a 
different sort of a task. There are 
two tea cozies in the picture—one 
in the Gibbs’ kitchen, the other in 
the Webb kitchen. A tea cozy is one 
of those things you put over a tea 
pot to keep the contents hot and 
these were supposed to be well used. 
The “stainer” got a cup of tea, 
dipped his fingers in the cup and 
splattered the liquid over the cozy. 
Simple? 


X 



Martha Scott in u Our 

12 A—One Col. Head 
(Mat .15; Cut .25) 
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THESE ARE THE PEOPLE WHO LIVE IN "OUR TOWN 



GUY KIBBEE 

as Editor AVeLb 


STUART ERWIN 

as Howie Newsome 


FRANK CRAVEN 

as Air. ALorgan 


PUBLICITY SHORTS 


No Whimsies 
Are Allowed 


By Sam Wood 


Director Sam Wood wears a hat 
at work but he doesn’t pull it down 
over his ears when things go wrong 
on a picture. He doesn’t yell at 
extras. He seldom takes a scene 
more than four times. If someone 
^ offers advice, he doesn’t fly into a 
rage. 

Wood is a quiet, good-natured 
fellow with none of the usual direc¬ 
torial whimsies. He directed “Good¬ 
bye Mr. Chips” and more recently 
he staged Thornton Wilder’s “Our 
Town” for Sol Lesser, which is now 

on view at the.Theatre. 

Watching Wood behind the camera 
directing players like Fay Bainter 
and Thomas Mitchell in “Our 
Town,” you realize the reason for 
Wood’s success. If players are good, 
he lets them alone. If they are new¬ 
comers, he is patient. If they are 
pffras, he is kind and understand¬ 
ing. Having made pictures since 
1917, he knows the value of his co¬ 
workers’ respect and admiration. 

Wood started in pictures in 1917. 
Born in Philadelphia, he had no 
theatrical background at all. In 
school he was interested in ath¬ 
letics, not drama. The real estate 
business seemed to offer possibili¬ 
ties, so he learned it, then headed 
West, stopping first in Colorado, 
then Nevada and finally in Los 
Angeles. 

That Wood was a good realtor 
is one of the reasons he became a 
director. He made money, plenty 
of it. When a producer approached 
him to put money in a one-reel pic- 

f ture venture, he decided to take a 
chance. Then to protect his invest¬ 
ment he plunged into the business 
of learning how pictures were 
made. C. B. DeMille made him an 
assistant director and three years 
later he got his first directorial 
assignment. 

Nearly every great star has at 
one time or another been directed 
by Wood. Wally Reid, Gloria Swan¬ 
son, Rudolph Valentino, Marie 
Dressier, Robert Montgomery, Joan 
Crawford, William Haines, Lionel 
Barrymore, Jean Harlow, Clark 
Gable, Ramon Navorro, Myrna Loy, 
the Marx Brothers. 


Movie Fan 

Ardent movie fans have nothing- 
on Martha Scott, who was import¬ 
ed from the Broadway stage to play 
the starring role in Sol Lesser’s 
production of “Our Town,” current¬ 
ly on view at the.Theatre. 

During the filming of the picture, 
Miss Scott visited the set where 
“The Westerner” was being shot. 
She came back with her eyes shin¬ 
ing. “He came up and spoke to me,” 
said Miss Scott breathlessly. 

“Who?” Director Sam Wood 
wanted to know. 

“Gary Cooper,” Miss Scott said. 
She was still beaming. 


Mascot 

George, a Scotch terrier, who 
was the mascot for the troupe of 
“Our Town” on the stage and who 
belongs to Martha Scott, was 
brought to Hollywood for the same 
job in Sol Lesser’s film production 
of the Pulitzer Prize play, opening 

on.at the.Theatre. 

George was presented to Miss Scott, 
who plays “Emily,” when the play 
opened in 1938, by Thomas Morgan, 
stage manager. He was brought to 
Hollywood by Dore Merande, who 
appears as Mrs. Soames in the film 
production. 


Strange Mood 

The opening scene of Sol Lesser’s 
“Our Town,” now on view at the 

.Theatre, was created so 

that it would establish the mood of 
the film. The picture opens with no 
titles. Instead a man is walking 
along a hilltop. He straightens a 
scarecrow’s hat, fixes a broken rail 
in a bridge, and stops finally to 
light his pipe. The man is Frank 
Craven. On the stage he was the 
cosmic stage manager of the stage 
production; in the film version he 
is a cosmic druggist, an out-of-no- 
where man who takes strange 
liberties with time, mixing the past 
and the present and the future. 
Sam Wood directed “Our Town,” 
with a cast headed by Martha 
Scott, William Holden, Thomas 
Mitchell, Fay Bainter and Beulah 
Bondi. 


Good Memory 

Earl McKee, property man on 
the Sol Lesser production, “Our 
Town,” which will have its local 

premiere at the. . .Theatre 

on., recently proved that he 

has a good memory. Two years ago 
he worked with Fay Bainter on a 
picture. So, when Miss Bainter re¬ 
ported for work on the “Our Town” 
lot, there was a rocking chair on 
the set with her name on it. Mc¬ 
Kee had remembered that Miss 
Bainter was partial to rocking 
chairs on the previous engagement 
and he had one ready for her. In 
“Our Town,” Miss Bainter shares 
top honors with Martha Scott and 
William Holden. 


Daisies 

Twelve hundred daisies—artific¬ 
ial ones—were “planted” for one 
scene in the Sol Lesser production 
of “Our Town,” the new picture 
slated for its first showing at the 

.Theatre on. 

through United Artists release. 
The daisies cover the hill across 
which Frank Craven, as the nar¬ 
rator, walks in one brief shot. 



William Holden in “Our Town ” 


11A —One Col. Head 
(Mat .15; Cut .25) 


Apple Jelly 

Sam Wood, director of Sol Les¬ 
ser’s “Our Town,” which is slated 

for its local premiere at the. 

Theatre on., got a present 

of three glasses of crab apply jelly 
and he thanked Alexander Wooll- 
cott for the gift. Woollcott didn’t 
make the jelly but he was responsi¬ 
ble for it. When “Our Town” open¬ 
ed in New York, it was dedicated 
to Alexander Woollcott. In grati¬ 
tude he presented Martha Scott, 
who played “Emily,” with a five 
foot crab-apple tree. Miss Scott 
planted the tree in the backyard of 
Ernest Truex’s mother in Long Is¬ 
land. She later made jelly and sent 
it to Miss Scott. Miss Scott gave 
the jelly to Director Wood—he loves 
jelly in any flavor. 


Unborn Baby 

Movie producers are notorious 
for wanting strange things at 
strange times but Sol Lesser’s re¬ 
quest for one unborn white baby 
probably tops them all. Lesser was 
searching for an unborn baby who 
would be ten days old on February 
14 last so that the infant could 
appear in his production of “Our 
Town,” now playing an engage¬ 
ment at the .Theatre. 

Babies, it seems, must be at least 
ten days old before they’re permit¬ 
ted to work in pictures. Since Les¬ 
ser needed to show an infant just 
after birth in the arms of his 
“mother,” Martha Scott, he want¬ 
ed to line one up so that there 
would be no hold-up in shooting the 
film. The baby, who was finally 
rounded up, earned $75 for a day’s 
work. And, of course, a registered 
nurse was on hand at all times dur¬ 
ing filming. 


Chit-Chat 

William Holden, starred in Sol 
Lesser’s “Our Town,” now showing 
at the Theatre, collects re¬ 

cordings of jungle rhythms. At 
present he has 72 records of drums. 
Martha Scott, who is co-starred, 
was once a property man. As head 
of the properties department in the 
University of Michigan repertory 
company she received $10 per 
week. 


Frank Craven 


Lists Sports 
As Pet Hobby 


In New York, Frank Craven is 
known as the best pipe and pants 
pocket actor in the business. The 
reason is obvious. In the Sol Lesser 
production of “Our Town,” which 

opens at the. Theatre on 

., Craven uses his pipe 

and his pants pockets to good 
advantage. He has another title. 
Damon Runyon, the columnist, 
called him Public Spectator number 
one. That’s because he has never 
missed a big sports event. He sits 
in the press box with the news¬ 
papermen, smoking his pipe. There 
have been some complaints about 
the pipe but he refuses to change 
his brand of tobacco. 

Craven made his first stage ap¬ 
pearance in 1883 in “Silver King.” 
He was only three years old at the 
time. “Silver King” was still run¬ 
ning when Craven was 17 and he 
got another part in it—this time 
he played an old man with 
whiskers. 

Craven’s parents were theatrical 
people. He wanted to be a hack 
driver. Instead, he became a run¬ 
ner for a bank, then switched to 
insurance. But finally blood told 
and he went back to the stage. 

Craven is a triple threat man. 
Long before Orson Welles came 
along, he was writing, acting, and 
directing. His best play w£s “The 
First Year” which he wrote and in 
which he played the leading part. 
They brought him to Hollywood, 
not to act, but to write. 

He feels that the worst part he 
ever played was Dick Hare in 
“East Lynne.” He won’t say what 
his best part was. But he’s con¬ 
vinced the best play he ever wrote 
was “The First Year.” 

Craven was born in Boston but 
he says it had no effect on his life. 
He plays golf whenever he can and 
one of his intimates is the sports 
expert, Grantland Rice. He once 
studied the piano, but he can’t play 
the thing. 

He isn’t superstitious. He hates 
to shave and is careless about his 
dress. He doesn’t like sports clothes 
and he loves baseball. 


\ 
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William Holden, “Our Town” Hero, 
Studied Bacteriology At College 



Youthful love and romance are excitingly dramatized by William 
Holden and Martha Scott, the eostars in Sol Lesser's film production 
of “Our Town," Thornton Wilder's powerful story which is currently 
on view at the . Theatre through United Artists release. 

7 B—Two Col. Scene (Mat .30; Cut .50) 

Thomas Mitchell Explains 
Some Dramatic Highligh ts 
Of His Pre-Hollgwood Era 

Says He Was “Discovered” Six Times 


Thomas Mitchell, who plays the role of Dr. Gibbs in the 
Sol Lesser film production of Thornton Wilder’s Pulitzer Prize 
play, “Our Town,” which will have a gala premiere at the 


. Theatre on ., has 

had a stage and screen career 
which might be described as color¬ 
ful and packed with incident and 
highlights. 

Mitchell’s own version of his 
foothold in the world of footlights 
and Kleigs is rather amusing. Ac¬ 
cording to the actor, he has been 
discovered at least six times and 
after each great discovery was 
allowed to sink into deepest ob¬ 
scurity. On the stage he was dis¬ 
covered in “The Playboy of the 
Western World” and hailed as a 
new genius. Chapter two was in 
“The Wisdom Tooth,” when his 
acting received nationwide public¬ 
ity and praise. But as previously, 
he was forgotten and unsung the 
moment the play closed. 

In 1928, he wrote “Little Acci¬ 
dent.” Once again, he was “dis¬ 
covered.” More, he was compared 
to all the international greats in¬ 
cluding Noel Coward and John 
Galsworthy. The next time he was 
hailed as a great find in the theatre 
it was as a director. 

At this point motion pictures 
came into his life. Mitchell had 
written a play called “Cloudy With 
Showers.” The film colony took him 
to its bosom as a great scenarist. 
They never made a picture of his 
play, but they kept him busy writ¬ 
ing on odd jobs. After a while this 
palled, and Mitchell packed his 
bags and went East. 

Still wanting to make his living 
as an actor, Mitchell got another 
job as a director. This time acclaim 
was as wide as ever and the critical 
boys called him another Max Rein¬ 
hardt. Poring over all his clip¬ 
pings, Mitchell realized that if he 
didn’t at that time have a superi¬ 
ority complex, it was indeed be¬ 
cause he was a modest man. 

The next landmark in his career 
took him behind the footlights 
again. He played an important 
role in “Lost Horizon.” Yes, he was 


discovered again—this time, even 
Hollywood called him a genius. 

Mitchell made his first big hit 
as a drunken doctor in the Samuel 
Goldwyn production of “The Hur¬ 
ricane.” As a medico who liked his 
liquor, he made another great hit 
in Walter Wanger’s “Stagecoach.” 
Fans began writing to him about 
the art of acting. Many criticised 
him for being a sot, but none failed 
to praise him as a great actor. 

When it was announced that 
Mitchell would again play the role 
of a doctor—Dr. Gibbs—in “Our 
Town” more mail poured into the 
Mitchell study. Lots of it was from 
the medical profession telling him 
that they were tired of seeing him 
so fond of the bottle. 

In “Our Town,” however, Mit¬ 
chell drinks only coffee. 



Beulah Bondi in "Our Town" 

15 A—One Col. Head 
(Mat .15; Cut .25) 


Star Made Debut 
In '‘GoldenBoy” 

William Holden, who is co- 
starred with Martha Scott in Sol 
Lesser’s production of “Our 

Town,” now showing at the. 

Theatre, went into the theatre after 
he had decided that his profession 
should be in the field of bacteriol¬ 
ogy. At Pasadena Junior College, 
where he matriculated, young Hol¬ 
den started acting and was seen 
by a Paramount scout. 

On this lot, he played odds and 
ends and posed for publicity stills. 
Anything might have happened if 
Rouben Mamoulian hadn’t been 
looking for a hero for “Golden 
Boy.” Holden became that hero. 
A part in “Invisible Stripes” and 
another in “Good Old Siwash” fol¬ 
lowed. Then Lesser, casting around 
for a suitable “George” for “Our 
Town” thought of Bill Holden and 
called him in. William got the 
coveted role opposite Martha Scott. 

Holden was born William Beedle 
in O’Fallon, Illinois, and he was 
four years old when his father, a 
laboratory chemist, got a better job 
in California. The young actor 
lives in Hollywood in an apart¬ 
ment. His fan mail, however, goes 
to the home of his parents in South 
Pasadena. That’s because his 
mother handles it for him. 

He is still interested in bacteri¬ 
ology. He keeps a microscope 
around the place and makes an 
occasional slide to look at. He col¬ 
lects recordings of jungle rhythms 
and does a bit of violin playing. 
What interests him most is acting. 
He claims that he is just finding 
out what it is all about. He says 
that until Director Wood pointed 
out several facts to him, he never 
realized how complicated acting 
can be. 

Miss Bondi Talks 
About Many Filins 

“Give me a good supporting role, 
and that’s all I ask,” says Beulah 
Bondi, who portrays the role of 
“Mrs. Webb” in the Sol Lesser pro¬ 
duction of “Our Town,” currently 

on view at the . Theatre. 

The actress says she never wanted 
to be a star, because the life of a 
star, with few exceptions, is brief. 
Supporting players, unless they get 
themselves typed, go on forever. 

Ever since she became an actress, 
Miss Bondi has been busy. There 
have been no lean years. She was 
born in Chicago, daughter of a real 
estate man. She finished her educa¬ 
tion at the Valparaiso University 
where she was given a master’s de¬ 
gree in oratory. She made her pro¬ 
fessional stage debut with the 
Stuart Walker stock company in 
Minneapolis. Her Broadway experi¬ 
ence includes such hits as “One of 
the Family,” “Saturday’s Child¬ 
ren,” “Street Scene” and “Christo¬ 
pher Bean.” 

In pictures Miss Bondi has 
played mean women and good wom¬ 
en, harridans and gentlewomen. 
She was the minister’s wife in 
“Rain” and the bewildered, heart¬ 
broken woman in “Make Way For 
Tomorrow.” Her list of pictures 
includes “Arrowsmith,” “The Good 
Fairy,” “The Gorgeous Hussy,” 
“Maid of Salem,” “The Years Are 
So Long” and “Remember The 
Night.” 

Each year the list grows longer, 
which proves that to be successful 
in Hollywood you need more than 
mere oomph—you must know how 
to act. 

When Sol Lesser and Director 
Sam Wood were casting “Our 
Town,” they had a tough time find¬ 
ing a girl to play “Emily.” But 
there was no trouble in figuring out 
who to get to play “Mrs. Webb.” 
Beulah Bondi’s name came to mind 
at once and she got the job. There’s 
a reason. Miss Bondi is a character 
actress and one of the best. She is 
always in demand in Hollywood 
even if the boys at Yale and Dart¬ 
mouth don’t name her their dream 
princess. 


MAJOR SET DRESSING PROBLEMS 
WERE SOLVED BY JULIE HERON 
DURING FILMING OF “OUR TOWN” 


It’s easier to “dress” the sets for 
a civil war picture than for one 
laid in 1900. You can take the word 
of Julie Heron for that. Miss Heron 
dressed the settings for Sol Lesser’s 
“Our Town,” now playing at the 
. Theatre—and she knows. 

According to Miss Heron nine¬ 
teen hundred was a period of not 
too attractive home furnishings 
and few people took the trouble to 
save their flowered lamps, their 
stuffed birds under glass, their 
stereoptican machines, their what¬ 
nots, their morning-glory phono¬ 
graph horns and their umbrella 
stands. Earlier periods were differ¬ 
ent. Furniture had beauty and it 
was treasured. 

“Our Town” presented a peculiar 
set dressing problem, according to 
Miss Heron—perhaps the oddest 
problem in her twenty years of 
set dressing. William Cameron 
Menzies, the production designer, 
insisted that the interiors of the 
Gibbs and Webb homes, for in¬ 
stance, fit the characters of the 
people who lived in them. 

“The Gibbs’ kitchen had to fit 
Mrs. Gibbs’ character,” Miss Heron 
says. “It had to be neat, orderly, 
warm. The Webb kitchen, on the 
other hand, had to be a bit cluttered 
up and fussy—for Mrs. Webb, as 
described by Thornton Wilder was 
that sort of a person.” 

Another problem to be overcome 
was the size of the rooms. Lew 


Rachmil, the art director, built the 
houses to the actual scale of New 
England homes—with rooms that 
were small and low-ceilinged. Into 
these rooms had to be crowded a 
great deal of furniture. 

Dr. Gibbs’ office, for instance, is 
tiny. Yet into it, Miss Heeron put 
a tall bookshelf, a big desk, an im¬ 
plement cabinet, a couple of tables 
and some chairs. She was a little 
worried about it at first until a l 
doctor visited the set. When he / 
wanted to know if she had ever seen N 
the office of a certain doctor in Bos- ^ 
ton, because this was an exact copy 
of that office, she felt pretty good 
about it. 

She felt pretty good too about 
the Gibbs’ woodshed. Women aren’t 
supposed to know much ab/out 
woodsheds. That’s a man’s realm. 

But any man would be proud of 
the woodshed Miss Heron dressed. 
There are mason jars with nails in 
them, bits of shavings on the floor, 
a paint can with a brush stuck in 
it, a broken wringer waiting to be 
fixed, some odd lengths of pipe and 
a shelf high up with all manner of 
junk on it. The wheelbarrow, up¬ 
ended in the corner, has a patched 
leg and the roll of garden hose is 
taped in a couple of places. When 
Director Sam Wood expressed 
amazement at the thoroughness of 
the job, Miss Heron said: “Don’t be -- 
ridiculous. I’m a set dresser. I’m 
supposed to know how to dress even 
woodsheds.” 



Meet Dr. and Mrs. Gibbs, portrayed by Thomas Mitchell and Fay 
Bainter, two of the screen's leading character actors who are appearing 
in Sol Lesser's screen production, “Our Town," a powerful drama now 
on view at the . Theatre through United Artists release. 

4 B—Two Col. Scene (Mat .30; Cut .50) 


Martha Scott Helped 
The Make-Up Experts 


It took three experts to make a 
young woman of 24 into a fourteen- 
year-old girl for the Sol Lesser 
production of “Our Town,” which 

will start a run at the . 

Theatre on . through 

United Artists release. 

The trio was the makeup man, 
Bob Stephanoff, the cameraman, 
Bert Glennon, and the young wom¬ 
an herself—Martha Scott. And 
most of the credit for the year- 
removing job should go to Miss 
Scott, according to Stephanoff. 

“The best makeup job in the 
world is wasted on a bad actress,” 
Stephanoff says. “You can’t make 


players young who act old. I put 
the makeup on, Glennon photo¬ 
graphed her as she should have , 
been photographed, but it was up 
to Miss Scott to be the child. She ^ 
was.” 

In “Our Town,” Miss Scott as 
Emily ages thirteen years. When 
she first appears, she is 14. In the 
next sequence she is 18 and in the 
final scenes she is 27. Stephanoff 
says it was harder to add three 
years to Miss Scott’s age than it; 
was to remove ten. 

The illusion of extreme youth\ 
was obtained with highlights and 1 ^ 
shadows applied subtly with make¬ 
up and lighting, These changed 
the contour of Miss Scott’s face, 
made it slimmer, more immature. 
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A BABY IS BORN IN "OUR TOWN" 



Lovely Martha Scott is starred as Emily Webb, and she is shown with 
her cinematic baby, who arrives during the tense and stirring action 
in Sol Lesser's “Our Town," screen version of Thornton Wilder's play, 
which will open at the . Theatre on . 

8 B—Two Col. Scene ( Mat .30; Cut .50) 


Cross Country Travels 
Kept Fay Bain ter Busy 
Before Movies Beckoned 

Plays “Mrs. Gibbs” in “Our Town” 


Fay Bainter was four years old when Oliver Morosco dis¬ 
covered her and gave her the child’s part with Nance O’Neill 
in “The Jewess.” At thirteen, she was playing soubrettes in 
tent shows and medicine shows in Kansas. She made her film 


debut in “Quality Street,” and she 
has been in pictures ever since. 

Currently she is playing the role 
of “Mrs. Gibbs” in Sol Lesser’s film 
production of Thornton Wilder’s 
Pulitzer Prize play, “Our Town,” 
which United Artists is releasing 
at the. r heatre. 

Miss Bainter’f~ ~r before she 
came to Hollywoou oook her galli¬ 
vanting far and wide. After saving 
$300 for appearing with Nat Good¬ 
win in Los Angeles, she headed for 
Broadway. Broadway was hardly 
welcoming so she went into vaude¬ 
ville and she claims that she was 
terrible. When the job blew up she 
got a bit in John Cort’s “Rose of 
Panama” but that only lasted a 
few minutes. So she headed west to 



Fay Bainter in “Our Town'* 

10 A — One Col. Scene 
(Mat .15; Cut .25) 


Toledo and went into stock as an 
ingenu. Later Cort called her back 
and made her an understudy in a 
big hit, but nothing happened. Back 
to Toledo went Miss Bainter for 
more stock. 

Then she met Mrs. Fiske and ac¬ 
cepted an offer to go on tour as a 
leading lady. The following year 
she was the favorite of the Des 
Moines stock company. Two years 
later came the big break—the lead 
in “Arms and the Girl” on Broad¬ 
way. The critics liked her. They 
kept on liking her through “The 
Willow Tree, “The Kiss Burglar,” 
“East is West,” “Dream Girl,” “Ly- 
sistrata,” “First Love” and other 
hits. 

Miss Bainter’s success in pic¬ 
tures is not surprising. What is 
surprising is the curious disinterest 
of the producers for so many years. 
They must have known she could 
act. She isn’t piqued about the 
whole business because she knows 
that Hollywood is a hotbed of va¬ 
garies. But she is piqued because 
they insist on making her a good 
mother. She would like to play a 
very bad mother for a change, one 
who kicks the kids and makes the 
old man do the housework while she 
cuts didoes. 


VIOLIN PLAYER 


Film work didn’t interfere with 
Ruth Tobey’s violin playing and 
Sol Lesser was responsible for this. 

Ruth, who plays little Rebecca 
Gibbs in the screen version of 
Thornton Wilder’s “Our Town,” 

now at the . Theatre, is 

studying to be a concert violinist. 
She has to practice several hours a 
day. When Lesser, who produced 
the picture, learned of this, he ar¬ 
ranged for the ten-year-old child 
to use one of the recording rooms 
at the United Artists Studio, and 
changed the schedule so that the 
girl always had time to practice. 


Sol Lesser’s “Our Town” Triumphs 
As Powerful Story Of Human Drama 


All-Star Cast Performs Brilliantly 
Under Superb Direction Of Sam Wood 


{Prepared Review) 


By far one of the greatest and 
most stirring pictures ever to be 
made in Hollywood was unreeled 

last night at the .Theatre 

where Sol Lesser presented, at a 
brilliant premiere, his screen ver¬ 
sion of Thornton Wilder’s Pulitzer 
Prize-Winning play, “Our Town.” 
The picture was received with wild 
acclaim by an audience composed 
of many notables and celebrities 
who cheered the new picture as a 
tribute to Mr. Lesser’s genius and 
daring. 

“Our Town” was brilliantly di¬ 
rected by Sam Wood, who was re¬ 
sponsible for the eminently suc¬ 
cessful “Goodbye, Mr. Chips,” and 
it is being released under the 
auspices of United Artists. An out¬ 
standing cast of stars headed by 
Martha Scott, William Holden, 
Frank Craven, Thomas Mitchell, 
Fay Bainter, Beulah Bondi, Stuart 
Erwin, Guy Kibbee, Ruth Tobey 
and many others enacts the stirring 
and poignant story of “Our Town” 
with unfailing brilliance, drama 
and emotion. 

Miss Scott, who created the role 
of Emily in the New York stage 
production, turns in a performance 
that is completely moving and sin¬ 
cere, while William Holden, por¬ 
traying George Gibbs, proves him¬ 
self once again an actor of great 
talent and outstanding brilliance. 
Thomas Mitchell, as Dr. Gibbs, 
merits the highest praise that 
words can convey for acting that 
can only be described as superbly 
moving and unforgettably exciting. 
Frank Craven, as the narrator, 
plays his role with the adroitness 
and deftness of a down-to-earth 
realist. And all the other perform¬ 
ances in “Our Town” rank with 
the best the screen has ever pre¬ 
sented. 

Mr. Lesser gave his production 
of “Our Town,” which was pro¬ 
duced on Broadway season-before¬ 
last to the plaudits of the critics 
and the patronage of the public, the 
brilliant technical qualities of a 
masterpiece. The whole pictorial 
element of the film, as a matter of 
fact, defies description because for 
once the screen has provided pic¬ 
ture-goers with a new kind of thrill 
and drama by a new method of 
handling the versatile motion pic¬ 
ture camera. William Cameron 
Menzies, the great production de¬ 
signer, composed nearly every shot 
and all the camera angles in ad¬ 


vance, so that the background in 
“Our Town” is subtly kept in the 
background, enhancing the drama 
and emotion a hundred-fold and 
adding immeasurably to the ar¬ 
resting qualities of the story. 

Sam Wood’s direction is tops on 
all counts. His people move like 
real human beings, his story is told 
swiftly and excitingly, his dialogue 
is as convincing as it is dramatic. 
“Our Town” is a notable Hollywood 
hit. More, it is a great twentieth 
century contribution to motion pic¬ 
tures. No one will fail to send or¬ 
chids to Sol Lesser, to his great 
director and to his fine cast. 

STUART ERWIN 
LIKES COMEDY 

Stuart Erwin likes comedy—if it 
isn’t too broad. Gentle comedy ap¬ 
peals to him most and that’s the 
sort he plays as Howie Newsome, 
the milkman in Sol Lesser’s film 
version of “Our Town,” which is 

slated to begin a run at the. 

Theatre on .. Referring to 

his role, he says he has some fine 
scenes with a horse. Friends say he 
learned the psychology of horses 
at the Santa Anita race track. 

The best part he ever had, Erwin 
feels, was in “Viva Villa” in which 
he played a newspaperman. “Mer¬ 
ton of the Movies” comes next and 
after that “Ceiling Zero” and 
“Slim.” The fans liked him a good 
deal in “Pigskin Parade” but he 
says he was pretty broad in that 
one. 

Erwin isn’t the only talented 
member of his family. He has one 
of the prettiest wives in Hollywood, 
June Collyer, who was on the way 
to stardom when he married her. 
Mrs. Erwin lost interest in pictures 
when their two children, Erwin, Jr., 
and June Dorothea were born. 

The actor went to grammar 
school in Coalinga, California, 
where his father was a stock con¬ 
tractor. Later the family moved 
to Fresno, where Stuart finished 
high school. Planning to be a news¬ 
papermen he went to the Univer¬ 
sity of California to study journal¬ 
ism. He gave up this idea when he 
became friendly with some news¬ 
papermen and noticed that their 
exchequers were unfailingly slim. 



William Holden and Thomas Mitchell, cinematic son and father, talk 
over marital plans which highlight the action of Sol Lesser’s film 
version of “Our Totvn," the exciting screen drama now on view at the 
. Theatre through United Artists release. 

6B—Two Col. Scene (Mat .30; Cut .50) 



Guy Kibbee in “Our Town** 

13 A — One Col. Head 
(Mat .15; Cut .25) 


Fourth Estate 
Kibbee’s Goal 
In Early Days 


Guy Kibbee didn’t start out to be 
an actor. He planned to be a news¬ 
paperman. In fact, he cut his teeth 
on type forms in Roswell, New 
Mexico, where his father ran a 
paper. His brother James made him 
an actor, and currently he is play¬ 
ing a newspaperman in Sol Lesser’s 
production of “Our Town,” which 

will open at the .Theatre 

on .. 

James was managing a one-night 
stand road company and Guy be¬ 
came property man. Later he 
played a part in “The Convict’s 
Drama,” a stirring thriller. This 
was only the beginning of hard luck 
for Guy and in between times he 
and his brother opened a print shop. 
Then, Guy and his wife set out for 
New York in a second-hand Ford. 
It proved a trek with a rainbow at 
the end. 

Kibbee got his first break in 
“Torch Song.” A talent scout saw 
him and brought him west to play 
in “Man of the World,” with Wil¬ 
liam Powell in 1931. Since then he 
has been in as many as a dozen 
pictures a year. 

The actor and his family live in 
Cheviot Hills, and his best friends 
are Pat O’Brien, Frank McHugh, 
James Cagney and Walter Catlett. 
He loves food — particularly sea 
food and is one of the best fisher¬ 
men in Hollywood. At present he is 
free-lancing for he feels that he 
can risk an occasional idle period 
for roles he likes and a much need¬ 
ed vacation. In “Our Town” he ap¬ 
pears as “Editor Webb.” 


ODD ITEMS 


For one setting for Sol Lesser’s 
“Our Town,” now on the screen of 
the Theatre, 9100 arti¬ 

ficial stars were used. The stars, of 
zinc and silver, were pinned to a 
huge backing in proper astronomi¬ 
cal patterns. William Holden and 
Martha Scott, two of the stars, con¬ 
sumed thirty-two strawberry ice 
cream sodas during the making of 
the love scenes. It took ten cans of 
tobacco for Frank Craven to play 
his part in the production. 
Throughout the picture, Craven 
smokes a pipe. 

Charles Trowbridge, veteran 
screen and stage actor, played his 
30th minister in “Our Town.” 
Trowbridge has been a minister 21 
times in pictures and nine times 
on the stage. In “Our Town” he 
performs the marriage ceremony 
uniting William Holden and Mar¬ 
tha Scott. Before the scene was 
finished he read the Presbyterian 
marriage service 19 times. 


Page Nineteen 




























































































































COLOR HERALD 

One of your most important showmanship 
accessories on “Our Town” is the highly ap¬ 
pealing color herald on the show—featuring 
plenty of show-selling color and smoothly de¬ 
signed copy appeals. Possibilities for a liigh- 
riding co-op merchant campaign on “Our 
Town,” as suggested elsewhere in this press- 
book, make the color herald a “must” for 
every showman, since the blank side of the 
herald is a great bet for local store advertising. 
Go to town with “Our Town” heralds—availa¬ 
ble at your Exchange. Price: $3.50 per M. 


THE TRAILER 

The novelty, originality of presentation 
and down-to-earth dramatic force of “Our 
Town” are beautifully reflected in the three- 
minute trailer which gives your audience a 
kaleidoscopic preview of the picture that will 
leave them waiting for your playdate. The 
dramatic scenes shown, and the persuasive 
soundtrack spiel, give this trailer the show¬ 
manship that will mean higher boxoffice for 
showmen who book it. Order your trailer 
well in advance and give it a commanding 
spot on your program for high-profit results 
on your showing of “Our Town.” 

NATIONAL SCREEN SERVICE: 630 - Ninth 
Ave., New York, N. Y.; 1307 So. Wabash Ave., 
Chicago, Ill.; 3003^ So. Howard St., Dallas, Texas; 
1922 So. Vermont Ave., Los Angeles, Calif.; 141 
Walton St., Atlanta, Ga.; 2418 Second Ave., Seattle, 
Wash.; 30 Melrose St., Boston, Mass.; 74 Glenwood 
Ave., Minneapolis, Minn. 


THESE FOLKS HAVE A WHALE OF A 
STORY TO TELL YOU... it’s YOUR story! 



At first it was just tun . . . 
then all of a sudden she 
seemed to grow up . . . and 
I felt different, too! Does 
love always sneak up on 
people like that? 


I should be happy —but I'm 
not—I don't want to get mar¬ 
ried—I'm afraid! 


SOL LESSER presents 


from the Pulitzer Prize Play by Thornton Wilder 

starring 

WILLIAM HOLDEN and MARTHA SCOTT 

FAY BAINTER • BEULAH BONDI - THOMAS MITCHELL 
GUY KIBBEE • STUART ERWIN • FRANK CRAVEN 

Directed by SAM WOOD ("Goodbye Mr. Chips") 

Released thru United Artists 








Page Twenty 








At first it was just tun . . . 
then all of a sudden she 
seemed to grow up . . . and 
I felt different, too! Does 
love always sneak up on 
people like that? 


I should be happy —but I'm 
not—I don't want to get mar¬ 
ried—I'm afraid! 


THESE FOLKS HAVE A WHALE OF A 


from the Pulitzer Prize Play by Thornton Wilder 


starring 

WILLIAM HOLDEN and MARTHA SCOTT 

FAY BAINTER • BEULAH BONDI - THOMAS MITCHELL 
GUY KIBBEE • STUART ERWIN • FRANK CRAVEN 

Directed by SAM WOOD ("Goodbye Mr. Chips") 

Released thru United Artists 


SOL LESSER presents 


OUR TOWN 




* 3.50 per M 

Get in touch with your 
United Artists Exchange 
for quantity price 
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SOL LESSER 

presents 


I’m tfftacc//’’ 

“Are people always afraid 
to get married? I never 
felt so alone in my life. 
Why can’t I stay for a 
while just as I am? I don’t 
want to get married . . 

I’m afraid!” 




THE PULITZER PRIZE PLAY BY THORNTON WILDER 

^>tarrinq 

WILLIAM HOLDEN 
MARTHA SCOTT 

FAY BAINTER • BEULAH BONDI 
THOMAS MITCHELL • GUY KIBBEE 
STUART erwin • FRANK CRAVEN 

Directed by SAM WOOD 

Released Thru United Artists 



Ad No. 20D —Four col. x 159 lir.as 
(Mat .60; Cut 1.00) 












WHY DON’T THEY 
LET A FELLOW ALONE? 

It’s the other way around-girls are 
supposed to be perfect-but men aren’t. 


She 'wants to see Paris. 


meals every day-no breakdown. 


SOL LESSER 

presents 


starring 


WILLAM HOLDEN MARTHA SCOTT 



BONDI • THOMAS MITCHELL 
GUY KIBBEE STUART ERWIN 

FRANK CRAVEN 

Directed by SAM WOOD 

Released Thru United Artists 


FAY BAINTER * BEULAH 


“You’d be surprised 
how much can happen 
in so short a time.” 




He thinks everyone’s entitled to 
their own troubles-yep! 


He never asks advice on 
personal matters. 


He knows what’s goin’ on- 
he’s the milkman. 


f 


<s 


Ad No. 19E—Five col. x 1 59 lines 
(Mat .75; Cut 1.25) 


NOTE! 

In all but advance-of-opening ads it is 
absolutely essential that the starting 
time of “OUR TOWN” be shown. 
The following are suggestions; 

PLEASE NOTE: Because ol its unusual 
story, it is essential to the lull enjoyment 
of this picture that you see it from the be¬ 
ginning. Starts at . . . 

NOTE: For full enjoyment of this picture 
sec it from the beginning. Starts at... 



















She .Screen’d Wost 

UNUSUAL PICTURE 

. . . told in a way new to motion 
pictures . . yet warm and glowing as 
life itself! Screen entertainment even 
greater than the stirring play that 
inspired it! 


SOL LESSER pre&enti 
THE PULITZER PRIZE PLAY BY THORNTON WILDER 

* 

mm 


Starring. 

WILLIAM HOLDEN 
MARTHA SCOTT 

with 

FAY BAINTER • BEULAH BONDI 
THOMAS MITCHELL • GUY KIBBEE 
stuart ERWIN - FRANK CRAVEN 

c *'birected hj. 

SAM WOOD (‘^ooJi r Wr. Chip*) 

l^eieascd CJlu-u United -Artists 

"The Great American 
Picture we’ve been 
waiting for!" 

— Hedda Hopper, famous 
Hollywood radio commentator 


Ad No. 23C —Three col. x 187 lines 
(Mat .45; Cut ,75) 












Ad No. 24C —Three col. x 183 lines 
(Mat .45; Cut .75) 


SOL LESSER * 


mu 


ilarriny 


“The Picture of the Month 
... a splendid achieve¬ 
ment! —Redbook Magazine 


WILLIAM HOLDEN 
MARTHA SCOTT 


FAY RAINIER 

as Mrs. Gibbs 


“It’s the dream of my life to see 
Paris, France.” 


THOMAS MITCHELL 

as Dr. Gibbs 


“Everybody has a right to their own 
troubles.” 


GUY KIBBEE 

as Editor Webb 


‘Never let your wife know how 
much money you have. Never!” 


STUART ERWIN 

as Howie Newsome 


“Can’t keep no secrets from a milk¬ 
man. I know what’s going on.” 


FRANK CRAVEN 

as the Narrator 


‘In our town we want to know the 
facts about everyone ... see what 
I mean?” 













1 

Well, I didn’t want to say anything in front 
of the others.. but now that we’re alone.. 



Here is a rich, real, glowing story of 
people. So human . . so different . . 
so novel in its telling, that as a play 
it won the Pulitzer Prize* Now as a 
picture, it becomes the year’s most 
fascinating entertainment! 



FROM THE PULITZER PRIZE PLAY BY THORNTON WILDER 

starring 

WILLIAM HOLDEN * MARTHA SCOTT 

FAY BAINTER • BEULAH BONDI • THOMAS MITCHELL 
GUY KIBBEE • STUART ERWIN • FRANK CRAVEN 

Directed by SAM WOOD • Released Thru United Artists 


The Picture of the Month...a 
iplendid achievement! 

— Red book Magazine 


“The Great American Picture we’ve 
been waiting for! 

— Hedda Hopper, famous 
Hollywood radio commentator 


Ad No. 22D —Four col. x 1 12 lines 
(Mat .60; Cut 1.00) 


NOTE! 

In all but advance-of-opening ads it is 
absolutely essential that the starting 
time of “OUR TOWN” be shown. 
The following are suggestions; 

PLEASE NOTE: Because of its unusual 
story, it is essential to the full enjoyment 
of this picture that you see it from the be¬ 
ginning. Starts at . . . 

NOTE: For full enjoyment of this picture 
see it from the beginning. Starts at... 



Ad No. 28C —Three col. x 65 lines 
(Mat .45; Cut .75) 
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Ad No. 46D—Four col. x 101 lines 
(Mat .60; Cut 1.00) 



Well, I didn’t want to 
say anything in front 
of the others...but now 
that we’re alone... 



FROM THE PULITZER PRIZE PLAY BY THORNTON WILDER 

WILLIAM HOLDEN * MARTHA SCOTT 

FAY BAINTER ■ BEULAH BONDI • THOMAS MITCHELL 
GUY KIBBEE • STUART ERWIN • FRANK CRAVEN 

Directed by SAM WOOD • Released Thru United Artists 


If/// /. . .WHY DON’T THEY LET 
Vn/// A FELLOW ALONE? 
It’s the other way around-girls are 
supposed to be perfect-but men aren’t. 



Ad No. 30B—Two col. x 98 lines 
(Mat .30; Cut .50) 


Ad No. 32B—Two col. x 64 lines 
(Mat .30; Cut .50) 



















One of the Greatest Heart 
Stories of our Time . 

Its down-to-earth simplicity, its poignant humanness, its telling 
emotional power will stir you as have few other screen dramas 
in this or any other year! 



FROM THE PULITZER PRIZE PLAY BY THORNTON WILDER 

starring 

WILLIAM HOLDEN * MARTHA SCOTT 

FAY BAINTER * BEULAH BONDI • THOMAS MITCHELL 
GUY KIBBEE • STUART ERWIN • FRANK CRAVEN 

Directed by SAM WOOD • Released Thru United Artists 


Ad No. 44D—Four col. x 135 lines 
(Mat .60; Cut 1.00) 


s 



Ad No. 33B—Two col. x 64 lines 
(Mat .30; Cut .50) 


NOTE! 

In all but advance-of-opening ads it is 
absolutely essential that the starting 
time of “OUR TOWN” be shown. 
The following are suggestions; 

PLEASE NOTE: Because of its unusual 
story, it is essential to the full enjoyment 
of this picture that you see it from the 
beginning. Starts at... 

NOTE: For full enjoyment of this picture 
see it from the beginning. Starts at 
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from the Pulitzer Prize Play by Thornton Wilder 

Starring 

WILLIAM HOLDEN MARTHA SCOTT 

FAY BAINTER ■ BEULAH BONDI • THOMAS MITCHELL 
GUY KIBBEE • STUART ERWIN • FRANK CRAVEN 

Directed by SAM WOOD {''Goodbye Mr. Chips") 

Released thru United Artists 


I don’t want to get married 


alone 


1 never 
in my life. Why can’t 
I stay for a while just 
as I am? I don’t want 
to get married.” 


Ad No. 26C —Three col. x 1 20 lines 
(Mat .45; Cut .75) 


UNUSUAL PICTURE 


Warm, glowing screen entertain¬ 
ment written from the great, human 
play that won the Pulitzer Prize. 



starring 

WILLIAM HOLDEN 
MARTHA SCOTT 


with 

FAY BAINTER • BEULAH BONDI 
THOMAS MITCHELL • GUY KIBBEE 

Istuart erwin FRANK CRAVEN 


Directed by 

(SAM WOOD ("Goodbye Mr Chips") 
Released Thru UNITED ARTISTS 


HERE COMES 
THE YEAR’S MOST 
FASCINATING STORY 



from the Pulitzer Prize Play 
by Thornton Wilder 

WILLIAM HOLDEN 
MARTHA SCOTT 

FAY BAINTER • BEULAH BONDI 
THOMAS MITCHELL • GUY KIBBEE 
STUART ERWIN-FRANK CRAVEN 

Directed by 

SAM WOOD ("Goodbye Mr. Chips") 
Released Thru UNITED ARTISTS 


Ad No. 39A —One col. x 60 lines 
(Mat .15; Cut .25) 


Ad No. 36A —One col. x 99 lines 
(Mat .15; Cut .25) 
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HAPPIEST MOMENT OF YOUR LIFE 

7v4ieA wtmtfc/ym c/uHMe ? 



■■■■ from the Pulitzer Prize PJay by Thornton Wilder 
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THE MOMENT YOU 
FIRST HELD YOUR BABY? 

Most mothers might pick this moment to live 
over again. But Emily picked another — the most 
" ordinary ” moment of her life! 


% 




THEATRE 


TODAY! 

Last Times 


Ad No. 45D— Four col. x 1 1 5 lines 
(Mat .60; Cut 1.00) 



Two col. x 28 lines 



NOTE! 

In all but advance-of-opening ads it is 
absolutely essential that the starting 
time of “OUR TOWN” be shown. 
The following are suggestions; 

PLEASE NOTE: Because of its unusual 
story, it is essential to the full enjoyment 
of this picture that you see it from the 
beginning. Starts at. . . 

NOTE: For full enjoyment of this picture 
see it from the beginning. Starts at 


Order No. 34B 
(Mat .30; Cut .50) 











































men 0^ 


fittJu/ once 

.. .will such a love as this 
come into your lives... 


¥% " 


not the momentary glamor of 
romantic interlude—but a 
fierce, abiding, all-enveloping 
power that will cling to you 
as long as you live. 

This is the story of such a love 
... containing all the elements 
of poignant sorrow and vibrant 
happiness that make up the 
fabric of life... 

SOL LESSER 

presents 


The Pulitzer Prize Play by Thornton Wilder 
starring 

WILLIAM HOLDEN 
MARTHA SCOTT 


FAY BAINTER BEULAH BONDI 


jgjj 

THOMAS MITCHELL 


GUY KIBBEE 


STUART ERWIN FRANK CRAVEN 

Directed by SAM WOOD 
Released thru United Artists 


Thornton Wilder's Pulitzer Prize 
winning Broodvroy hit b " e 
••The most extraordinary pictu 

V ou will see in 1940-and per¬ 
haps the best." —Look Magazine^ 


Ad No. 48B —Two col. x 260 lines 

(Mat .30; Cut .50) 




It’s serious in Our Town 
when a girl’s name gets 
linked with a boy’s. Pretty 
soon they’re married. Emily 
didn’t want to get married 
—she was afraid. 



Irom the Pulitzer Prize Play 
by Thornton Wilder 


WILLIAM HOLDEN 
MARTHA SCOTT 

FAY BAINTER • BEULAH BONDI 
THOMAS MITCHELL - GUY KIBBEE 
STUART ERWIN- FRANK CRAVEN 

Directed by 

SAM WOOD ("Goodbye Mr. Chips") 
Released Thru UNITED ARTISTS 



Ad No. 35A —One col. x 122 lines 
(Mat .15; Cut .25) 



Ad No. 31 B— Two col. x 87 lines 
(Mat .30; Cut .50) 




FAY BAINTER 

os Mrs. Gibbs “It’s the dream of my life to see 
Paris, France.” 


BEULAH BONDI 

os Mrs. Webb “Both my children got good features. 

I’d be ashamed if they hadn’t.” 


THOMAS MITCHELL 

os Dr. Gibbs “Everybody has a right to their own 
troubles." 


GUY KIBBEE 

os Editor Webb “Never let your wife know how 
much money you have. Never!” 


STUART ERWIN 

os Howie Newsome “Can’t keep no secrets from a milk¬ 
man. I know what’s going on.” 


FRANKCRAVEN 

os the Narrator “In our town we want to know the 
facts about everyone ... see what 
1 mean?” 


NOTE! 

In all but advance-of-opening ads it is 
absolutely essential that the starting 
time of “OUR TOWN” be shown. 
The following are suggestions; 

PLEASE NOTE: Because of its unusual 
story, if is essential to the full enjoyment 
of this picture that you see it from the 
beginning. Starts at... 

NOTE: For full enjoyment of this picture 
see it from the beginning. Starts at 



FROM THE 
HEART OF 
AMERICA! 




A story that all have lived, and will live 
again! A story with roots deep in Ameri¬ 
can life ... telling of real people, so truth¬ 
fully and with such dramatic power that, 
as a play, it was awarded the Pulitzer 
Prize! “The most extraordinary picture 
you will see in 1940 —and perhaps the 
best!” says Look Magazine. “The Great 
American Picture we’ve been waiting for!” 
raves Hedda Hopper, famous radio com¬ 
mentator. Selected by Redbook Magazine 
as The Picture of the Month. Filmed by 
the man who made “Goodbye Mr. Chips”. 


SOL LESSER presents 



from the Pulitzer Prize Play by Thornton Wilder 
starring 

WILLIAM MARTHA 

HOLDEN - SCOTT 

FAY BAINTER • BEULAH BONDI 
THOMAS MITCHELL • GUY KIBBEE 
STUART ERWIN • FRANK CRAVEN 

Directed by SAM WOOD ("Goodbye Mr. Chips") 
Released thru United Artists 


Ad No. 49B —-Two col. x 259 Ines 
(Mat .30; Cut .50) 
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JJieir love affair was the talk of our town!” 



“It began way back when they were kids in school. 

Then suddenly they grew up—overnight, it seemed 
like—and their love burst out like a flame. Any¬ 
body could see they were made for each other. 

But nobody would have guessed how it turned out.” 

SOL LESSER presents 

TOWN 

from the Pulitzer Prize Play by Thornton Wilder 

starring 

WILLIAM HOLDEN-MARTHA SCOTT 

FAY BAINTER • BEULAH BONDI • THOMAS MITCHELL 
GUY KIBBEE • STUART ERWIN • FRANK CRAVEN 

Directed by SAM WOOD ("Goodbye Mr. Chips") 

Released thru United Artists 


THEATRE 


TODAY! 
Last Times 


Ad No. 41 D —Four col. x 122 lines 
(Mat .60; Cut 1.00) 


UNUSUAL PICTURE 



THE PULITZER PRIZE PLAY BY THORNTON WILDER 


with 

WILLIAM HOLDEN 
MARTHA SCOTT 

FAY BAINTER • BEULAH BONDI 
THOMAS MITCHELL • GUY KIBBEE 
STUART ERWIN* FRANK CRAVEN 
Directed by 

SAM WOOD ("Goodbye Mr. Chips") 
Released Thru UNITED ARTISTS 


SOL LESSER presents 



FROM THE PULITZER PRIZE 
BY THORNTON WILDER 


One col. x 28 lines 



One col. x 14 lines 


Ad No. 38A —One col. x 68 lines 
(Mat .15; Cut .25) 


Order No. 40A 
(Mat .15; Cut .25) 
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NOTE! 

In all but advance-of-opening ads it is 
absolutely essential that the starting 
time of “OUR TOWN” be shown. 
The following are suggestions; 

PLEASE NOTE: Because of its unusual 
story, it is essential to the full enjoyment 
of this picture that you see it from the be¬ 
ginning. Starts at . . . 

NOTE: For full enjoyment of this picture 
see It from the beginning. Starts at. . . 


c 



The Story of 
a Love Affair 

It’s a real, human story. It’s 
got real love in it—the kind 
that begins in childhood and 
then bursts out in a flame of 
romance that’s more thrilling 
than anything in the world. 
And it’s got real drama—so 
true and powerful it won 
the Pulitzer Prize as a play. 
Don’t miss OUR TOWN. 



SOL LESSER presents 


from the Pulitzer Prize Play by Thornton Wilder 

starring 

WILLIAM MARTHA 

HOLDEN- SCOTT 

FAY BAINTER • BEULAH BONDI 
THOMAS MITCHELL • GUY KIBBEE 
STUART ERWIN • FRANK CRAVEN 

Directed by SAM WOOD ("Goodbye Mr. Chips") 
Released thru United Artists 


“The most extraordi¬ 
nary picture you will 
see in 1940 —and per¬ 
haps the best!” 

LOOK Magazine 


Ad No. 47C —Three col. x 125 lines 
(Mat .45; Cut .75) 




s 



Ihe warm, human story 
of a boy and a girl and their 
love affair ,. grippingly 
told in a motion picture 
masterpiece of our time! 


THEATRE 


SOL LESSER presents 

ourtown 

from the Pulitzer Prize Play by Thornton Wilder 


WILLIAM HOLDEN - MARTHA SCOTT 

FAY BAINTER • BEULAH BONDI • THOMAS MITCHELL 
GUY KIBBEE • STUART ERWIN • FRANK CRAVEN 

Directed by SAM WOOD ("Goodbye Mr. Chipe") 

Released thru United Artists 


TODAY! 
Last Times 


Ad No. 42C —Three col. x 90 lines 
(Mat .45; Cut .75) 


v. 










t t • 



have a whale of a story to tell you 

YOUR S&tyJ 



It’s a real human story that gets right down 
inside you—the story of a love affair—and, 
along with it, the story of an American 
town—its life, its tragedies, its happiness, 
its funnybone-tickling humor. It’s Thornton 
Wilder’s great story that won the Pulitzer 
Prize as a play—but it’s your story too— 
everybody’s story—a story that will live! 
You’ll remember “Our Town” as one of 
your greatest experiences inside a theatre. 


SOL LESSER presents 

OUR TOWN 

from the Pulitzer Prize Play by Thornton Wilder 

starring 

WILLIAM HOLDEN «»MARTHA SCOTT 

FAY BAINTER • BEULAH BONDI • THOMAS MITC HELL 
GUY KIBBEE • STUART ERWIN • FRANK CRAVEN 

Directed by SAM WOOD ("Goodbye Mr. Chips") 

Released thru United Artists 


TODAY! 
Last Times 


THEATRE 
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NOTE! 

In all but advance-of-opening ads it is 
absolutely essential that the starting 
time of “OUR TOWN” be shown. 
The following are suggestions; 

PLEASE NOTE: Because ol its unusual 
story, it is essential to the full enjoyment 
of this picture that you see it ftom the be¬ 
ginning. Starts at . . . 

NOTE: For full enjoyment of this picture 
see it from the beginning. Starts at. . . 
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*Jlte SdeenA. Mott 

UNUSUAL PICTURE 

...told in a way new to motion 
pictures...yet warm and glow¬ 
ing as life itself! Screen enter¬ 
tainment even greater than the 
stirring play that inspired it! 


•Starring. 

WILLIAM HOLDEN 
MARTHA SCOTT 

« ul 

FAY BAINTER * BEULAH BONDI 
THOMAS MITCHELL• GUY KIBBEE 
STUART erwin -FRANK CRAVEN 

Directed by 

SAM WOOD [Goodbye Mr. Chips) 

Released thru United Artists 


SOL LESSER presents 


The Pulitzer Prize Play 

by THORNTON WILDER 

m 



WHY DON’T THEY 
LET A FELLOW ALONE? 

It’s the other way around-girls are 
supposed to be perfect-but men aren’t. 


SOL LESSER preienlt 


FROM THE PLAY BY THORNTON WILDER 


starring 

WILLIAM HOLDEN * MARTHA SCOTT 

FAY BAINTER • BEULAH BONDI • THOMAS MITCHELL 
GUY KIBBEE • STUART ERWIN • FRANK CRAVEN 

Directed by SAM WOOD • Released Thru United Artists 


Ad No. 27C —Three col. x 100 lines 
(Mat .45; Cut .75) 


Ad No. 29B —Two col. x 124 lines 
(Mat .30; Cut .50) 




























HERE COMES 
THE YEAR’ 
MOST 

FASCINATIN 
STORY 


“The most extraordinary picture 
you will see in 1940—and perhaps 

the best! —Look Magazine 


SOL 

LESSER 

presents 


One of the great plays 
of our generation be¬ 
comes the most mem¬ 
orable motion pic¬ 
ture of our times. A 
picture for the masses 
...a picture of man, 
woman and marriage 
that is the ecstasy of 
youth and the soul- 
memory of age..a pic¬ 
ture reaching deep¬ 
ly into your heart! 


e Picture of the Month...a 
splendid achievement!" 

— Redbook Magazine 


starring 

WILLIAM HOLDEN-MARTHA SCOTT 


Directed by SAM WOOD ("Goodbye Mr. Chips”) • Released thru United Artists 



FAY BAINTER BEULAH BONDI THOMAS MITCHELL GUY KIBBEE STUART ERWIN FRANK CRAVEN 


Ad No. 21 D—Four col. x 151 lines 
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d. _ 

NOTE! 

In all but advance-of-opening ads it is 
absolutely essential that the starting 
time of “OUR TOWN” be shown. 
The following are suggestions; 

PLEASE NOTE: Because of its unusual 
story, it is essential to the full enjoyment 
of this picture that you see it from the 
beginning. Starts at... 

NOTE: For full enjoyment of this picture 
see it from the beginning. Starts at 


c 



Out of the 450 Motion Pictures That 
Will Be Made This Year, This Is 

THE ONE PICTURE 
YOU MUSTN'T MISS! 


You can’t possibly see all the pictures 
produced... it is even difficult to see all 
the good ones. But everyone should plan 
to see this great picture immediately. 
Directed by the man who made “Good¬ 
bye Mr. Chips”...based on the Pulitzer 
Prize play, it is important, exciting... 
a totally new and different experience 
in stirring film entertainment.. .and 
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Site Screen’d Wloit 

UNUSUAL PICTURE 

. . . told in a way new to motion 
pictures .. yet warm and glowing as 
life itself! Screen entertainment even 
greater than the stirring play that 
inspired it! 



WILLIAM HOLDEN 
MARTHA SCOTT 

with 

FAY BAINTER • BEULAH BONDI 
THOMAS MITCHELL • GUY KIBBEE 
STUART ERWIN - FRANK CRAVEN 

Directed by 

SAM WOOD ("Goodbye Mr. Chips") 
Released Thru UNITED ARTISTS 


SOL LESSER presents 



starring 


WILLIAM HOLDEN-MARTHA SCOTT 

FAY BAINTER • BEULAH BONDI • THOMAS MITCHELL 
GUY KIBBEE • STUART ERWIN • FRANK CRAVEN 

Directed by SAM WOOD . • . Released thru United Artists 


Ad No. 25C —Three col. x 139 lines 
(Mat .45; Cut .75) 


Ad No. 37A —One col. x 86 lines 
(Mat .15; Cut .25) 



























































































Come to the 

WEDDING 


in 



OUR TOWN 


DISHING DIRT 

about the folks you thought 
you knew pretty well ... 


in 



OUR TOWN 


Ad No. 50B —Two col. x 50 lines 
(Mat .30; Cut .50) 


Ad No. 51 B —Two col. x 50 lines 
(Mat .30; Cut .50) 


PEOPLE TALK 

that's what 
causes trouble 
in 



OUR TOWN 




-y 



Ad No. 52B —Two col. x 50 lines 
(Mat .30; Cut .50) 


There’s JEALOUSY 

in 

OUR TOWN 


jy§ jgr- 

Iff -JH 

TT < s \ in 

OUR TOWN 

Ad No. 53B —Two col. x 50 lines 
(Mat .30; Cut .50) 

Ad No. 54B —Two col. x 50 lines 
(Mat .30; Cut .50) 


* 






























































UNITED ARTISTS’ 

AD-O-GRAPH 

Sol Lesser's "OUR TOWN" 

A special section prepared by advertising experts 
demonstrating how the advertisements in this press- 
book can be woven into a strong selling campaign 
... each campaign complete whether it fits a limited 
budget of 542 lines or up to a smash newspaper 
campaign of 1392 lines. All advertisements are 
figured on a basis of actual size, not including slugs. 





CAMPAIGN OF 

1193 LINES 
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jfrnrlamation! 


I F I were the mayor of this city, 

I think I would issue a procla¬ 
mation today, calling upon the men and 
women of this fine community to be sure 
to see . . . SOL LESSER'S 




ONE OF 1940's TEN BEST PICTURES! 

That would be an unusual procedure for 
our mayor—but Our Town is an unusual 
motion picture! And, in my opinion, it is a 
film that will give this city something to 
remember for a long time. It will send a 
lasting, comforting glow through every 
moviegoer who sees it. 

Our Town will help our citizens forget, for 
a while, the distressing and depressing 
facts of the day. Our Town is splendid 
screen entertainment. You can lose your¬ 
self, for two hours, while you live the love- 
story of Emily and George and the other 
folks in Our Town —the city that love built. 

THEREFORE, beginning Thursday, this city 
will observe OUR TOWN WEEK and 
everybody is urged to gather at Loew's for 
a good time. Be there; it'll do you good. 

o 

MANAGER 

JL&SUJ'S 

P.S.—Our Town stars Wm. Holden, Martha Scott, 
Fay Bainter, Beulah Bondi, Thos. Mitchell, Guy 
Kibbee, Stuart Erwin and Frank Craven. Adapted 
from Thornton Wilder's Pulitzer Prize Play. 


Urorlamatimt? [why 


i f 


fF I were the mayor of this city, 

I think I would issue a procla¬ 
mation today, calling upon the men and 
women of this fine community to be sure 
to see . . SOL LESSER'S 


nm 


One of 1940's Ten Best Pictures! 


That would be an unusual procedure for 
our mayor—but Our Town is an unusual 
motion picture! And, in my opinion, it is a 
film that will give this city something to 
remember for a long time. It will send a 
lasting, comforting glow through every 
moviegoer who sees it. 

Our Town will help our citizens forget, for 
a while, the distressing and depressing 
facts of the day. Our Town is splendid 
screen entertainment. You can lose your¬ 
self, for two hours, while you live the love- 
story of Emily and George and the other 
folks in Our Town —the city that love built. 

THEREFORE, beginning Thursday, this city 
will observe OUR TOWN WEEK and 
everybody is urged to gather at Loew's for 
a good time. Be there; it'll do you good. 

MANAGER 


was Emily afraid to 
get married? 

are girls supposed to 
be perfect . . . when 
men aren't? 

did Mrs. Webb dream 
of seeing Paris, 
France? 

do high school love 
affairs sometimes 
become serious? 

See 

in 

UM 

-THE CITY 
THAT LOVE 
BUILT! 

with 

WM. HOLDEN 
MARTHA SCOTT 
Fay Bainter 
Beulah Bondi 
Thos. Mitchell 
Guy Kibbee 
Stuart Erwin 
FRANK CRAVEN 

From Thornton Wilder’s 
Pulitzer Prize Play 

COOL 


AND I MEAN &>£*,, 
WORD OF THIS... 

CAN'T help getting personal about 
I "Our Town.'' It's my pet picture of 
Jh the year! Remember how I got ex¬ 
cited over Mr. Chips, Pygmalion, 
Rebecca, Wuthering Heights? 

I feel the same urge about OUR TOWN. 

I want you to see it on my personal rec¬ 
ommendation. I sincerely believe it will 
be rated among the ten best movies of 
1940. I firmly believe you'll get from 
OUR TOWN a genuine entertainment 
thrill. It is something new in screen 
story-telling; it is refreshing and relaxing 
in its simple beauty and enchanting in 
its tale of young love. It's the kind of 
picture you should see these days . . . 
Come, let's all get together at Loew's 
and have some fun with the folks in 
OUR TOWN. L£ J° L R . S MANAGER 




ONE OF 1940's TEN BEST PICTURES! 

starring Wm. Holden, Martha Scott, Fay 
Bainter, Beulah Bondi, Thos. Mitchell, Guy 
Kibbee, Stuart Erwin and Frank Craven. Di- 
rectedbySam Wood, who gave you "Mr. Chips." 



SHORTS 


S/tVA . 


The attention - getting ads 
reproduced on this page 
were prepared by Loews 
and used very successfully 
in several engagements. 
They are not available in 
mat form. But are sug¬ 
gested as an effective 
selling angle for certain 
situations. 
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UNITED ARTISTS 


T HE stirring story, the great 
cast, the throbbing romance 
and the immense prestige of 
"Our Town" are sold in the 
sock manner by this hand¬ 
some set of United Artists 
accessories. You'll want to 
order an ample supply of this 
ticket-selling display material 
for your lobby, front, for store 
windows around town and for 
other away-from-theatre uses. 
U. A. Accessories on "Our 
Town" are your surest bet for 
profitable selling at low cost! 


Accessories 


Under the 


wn.UVM HOMILY ,,MAIMIM.SJ>TT 


IT'S SERIOUS IN OUR TOWN 

wAert yewt na*tte y/Si mixed uf> witA a 






<*>♦« 


FROM THE 
HEART OF 
AMERICA! 


MSMmmm 






LESSER 


from the Pulitzer Prize Play by Thornton Wilder 

starring 

WILLIAM HOLDENaridMARTHA SCOT ! 1 

FAY BAINTER • BEULAH HO.NIM • THOMAS MITCHELL 
GUY KIBBEE • STUART ERWIN • CRANK CRAVEN 




r Set of Eight 11 x 14 Lobby Displays 
£ ' Rental 35c for Set 


22 x 28 Lobby Displays 
Rental 20c Each 


tram tb » Pulitzer Prize Play by Tboratoa Wilder 

WILLIAM ' U * t * MARTHA 

HOLDEN »nd SCOTT 

FAY BA1NTER ■ BEULAH BONDI 
THOMAS MITCHELL - GUY KIBBEE 
STUART ERWIN • FRANK CRAVEN 

Duecl.d b y SAM WOOD ("Goodbj. Mi. CkipO 


Local Drug Store Owner Reveals Village Secrets 

STORY OF LAUGHS AND HEARTACHES 

BEHIND TRIM WHITE SHUTTERS f ’ WmEfM 

TOLD BY MAN WHO KNOWS 1 


14 x 36 Insert Card 
Rental 12c 


g«i 


SOL LESSER 


from the Pulitzer Prize Play by Thornton Wilder 

starring 

WILLIAM HOLDEIW MARTHA SCOT!' 

FAY BA1NTER • BEULAH BONDI • THOMAS MITCHELL 
GUY KJBBEE • STUART ERWIN 


window Card. Non-rental 
f Price 7c 

inquire for Quantity Rates 


FRANK CRAVEN 


Announcement Slide. Non-rental Price 15 c 


Copyright MCMXL by United Artists Corp., New 


Item the Pulitzer Prize Play by Thornton Wilder 

starring 

WILLIAM HOLDENand MARTHA SCOTT 

FAY BAINTER • BEULAH BONDI • THOMAS MITCHELL f* 
CUY KIBBEE • STUART ERWIN • FRANK CRAVEN & 
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L \^c. 


THERE'S the high, exciting promise of gripping entertainment in 
■ every square foot of these compelling "Our Town" posters! Let 
their arresting art and copy, their gaze-holding layout and color, 
shout across the message of a great picture at your theatre from 
every available space in town. Order United Artists Posters through 
the economy rental plan! 


UNITED ARTISTS CORP. kindly ship C.O.D. the following: 


"OUR TOWN" 

RENTAL ITEMS 

The advertising material listed hereon is copyrighted and is not sold, but is leased only for the period of 
the license granted fqr the exhibition at the below theatre of the respective photoplays identified in 
such material dnd for use only in conjunction with such exhibition thereat. 

TITLE: 

PLAYDATE: 

QUAN¬ 

TITY 

ITEM 

QUAN¬ 

TITY 

ITEM 


One Sheets 


22 x 28 Lobbies (Set of 2) 


Three Sheets 


14 x 36 Inserts 


Six Sheets 


40x60 


11 x 14—Lobbies (Set of 8) 


8x10 Black and White Stills 

NON-RENTAL ITEMS 


Twenty-four Sheets 


Window Cards (single) 


Slides 


Jumbo Window Cards (Double) 


Heralds 



LIST YOUR MATS HERE: 

LIST NOVELTIES OR MISCELLANEOUS ITEMS HERE: 

THEATRE: CITY: 


STATE: 

FULL CREDIT 

IF RETURNED IN GOOD 


CONDITION 

SIGNATURE: 


NOTE: No 40 x 60 available on this picture. 




































Scanned from the United Artists collection at the Wisconsin 
Center for Film and Theater Research. 


Digitization and post-production completed in the University 
of Wisconsin-Madison's Department of Communication Arts, 
with funding from the Mary Pickford Foundation. 



www.marypickford.org 


DIGITAL LIBRARY 


MEDIA 

HISTORY 



www.mediahistoryproiect.org 





